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**Toads Can Live Without Air"’ **Canned Foods Contain Preservatives’ 
Many stories have been told of opening a sealed Wrong! The Food and Drug Act prohibits the use 
cornerstone and finding an apparently dead toad, of preservatives in canning, and the canning proc- 
sealed up for many years, which comes to life and ess makes them unnecessary. The spoilage organ- 
hops merrily away. The toad, however, even with isms are destroyed by heat, and the hermetic seal 
plenty of air, food, and water, is a short-lived animal. prevents contamination from the outside. 
A 
whe mold ubli opin on! 
What editors, publishers, newsmen, and These pages are entitled “‘Ideas for the 
feature writers print in newspapers in- Hell Box” because the “Hell Box” is 
fluences millions of Americans. newspaper language for the container to 
That’s why Canco runs full-page ad- which all type from yesterday's news- 
vertisements regularly in Publishers’ scrapped. 
Auxiliary and Editor & Publisher to help You may be interested to know that MerICANL 
this influential group correct the few — these pages carry their message to 26,168 : 
false notions that still exist in the public — of the nation’s leading newspapermen 
mind concerning food in cans. month after month, NEW YORK 
Part of one of these interesting pages This effort is another example of how CHICAGO 
is shown above. As vou will notice, these = Canco helps vou sell more and more SAN FRANCISCO 
pagesstate public fallacies—and the facts! cases of the foods you pack. 


Arthur J. Judge, Advertising Manager; Edward E. 
Advertising rates upon application 
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Judge, Circulation Manager. Yearly Subscription price: U. S. A.—$4.00; Canada-—$5.00; Foreign 6.00. 
Forms close Wednesday; cover forms Tuesday. Copy required for proof two weeks in advance of close. Entered as 
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for the Best Everything Fillers 


Over 80% of the peas, beans and tomatoes produced in the United States are filled on Ayars equipment—definite proof 
that CRCO-Ayars leads the way to lower production costs and trouble-free operation. There is a CRCO-Ayars Filler 
for every need—solids or liquids. Send for Bulletin No. B -1049. 


Pea and Bean Filler, designed to 
put half of the brine in the can 
before filling with product and 
then adding the remainder after 
fill. 


Syruper and Juice Filler 
will put a measured 
amount of syrup in cans 
before hand-pack opera- 
tions. 


Liquid Plunger Filler for filling 


semi-liquids, soups and viscous 


16-Valve Liquid Filler and Syruper, 
has a capacity in excess of 200 cans 
products at capacities up to 250 
or more cans per minute. - 


per minute on all types of fruit and 
vegetable juices and light soups. 


Model 600 Fruit and Vegetable Filler for 
almost every type of solid or semi-solid 
product. Available with briner and tamper 
if desired. Capacity 140 c.p.m. 


Frozen Food Carton Filler for filling car- 
tons with peas, lima beans, cut corn, cut 
stringless beans, vegetables and fruits be- 
fore freezing. Capacity to 60 c.p.m. 


24-Valve Liquid Filler and Syruper, auto- 
matically fills cans or glass within an exact 
distance of top at a speed in excess of 250 
c.p.m. For all type liquids. 


THE 


Pocket Pea and Bean Filler with 
‘sndard briner, for filling green 
1s, baked ‘beans, lima beans, 
ole grain corn, diced vege- 
les, etc, Capacity 120 c.p.m. 


THE BEST 


ANNING TRADE - September 


FOR: 


Can Washer which may 
be installed on any 
CRCO-Ayars Filler in 
place of can feed. Cleans 
cans thoroughly. 


THE 


12-Valve Liquid Filler and Syr- 
uper has “Rapid” deaerating syr- 
uper valve to eliminate foam. 
Fills liquids at 160 c.p.m. 
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Chisholm-Ryder Company of Pennsylvania 


AN AFFILIATE 


15, 1947 


Universal Tomato and Cut 
Stringless Bean Filler gives even, 
accurate and whole pack at ca- 
pacities over 180 c.p.m. 


Niagara New York 


Ayars Machine Company 
A SUBSIDIARY 44 
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QUIZ FOR CANNERS 


Shrimp and 
Oysters 


Where did the Shrimp 
get its name 


NOT LONG AGO the average house- 
wife considered shrimp and oysters as rare 
delicacies—available only at shore restaurants. 
Today, thanks to the rapid developments and 
the high standards set by the canners of shrimp 
and oysters, these sea foods are stocked on 
millions of pantry shelves—despite war-caused 
shortages which have held production at a 
minimum. Continental is mighty proud of its 
part in this progress. And you can be sure 
we'll continue to keep pace...continue to 
offer ‘‘the best in quality, best in service.” 


? P What are When were shrimp First I. The shrimp got its name because of its shriveled 
Co 


a“ nce. “ ‘impfen’”’ r means to 
ve Oysters ? canned Commercially ? shrink. 


2. “Cove Oysters” are canned oysters. This name 
was given canned oysters because the first oysters to 
be put up came from coves—the coves on the wes! 
bank of the Chesapeake Bay. 


3. The first successful commercial canning of shrimp 
took place in 1867, when the Dunbars built their float- 
ing cannery and opened up for business in the waters 
by Grand Terre Island, Louisiana. 


4. Oysters are by no means a recently discovered 
food. They have been cultivated for some 2000 years 


CONTINENTAL 
CAN COMPANY 


100 East 42nd Street New York 17, N. Y. 
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EDITORIALS 


readers may be old enough to recall when it seemed 

as if Dame Nature deliberately made up for crop 
damage or loss in one section by increased production 
in others. She may not have abandoned this blessing 
on humanity (through keeping a quite steady supply 
of food always on the tables) but her hand in the 
matter does not seem to be as plainly shown now as 
in those years. Maybe she has gotten tired of the 
unending pursuit of the dollar and the total, or nearly 
so, forgetfulness of the human wellbeing in that pur- 
suit, but if you think that she has grown as callous as 
humans have about others’ welfare you are entirely 
wrong. Nature never abandons her charges; only 
man lets his kind perish from want and hunger. 

Communication is now so rapid and widespread 
when one section becomes afflicted all other sections 
learn about it, and rush to the rescue; and unquestion- 
ably the world is much more charitable than it used 
to be in those early days, as shown by its eagerness to 
rush help where wanted, or needed. 

Maybe in those days the chase for the “Almighty- 
dollar’? was just as eager as it is today, but it does not 
seem so as we look back. They had more time to enjoy 
life; the world was not on the mad rush it shows 
today. 


| readers m OFF THE SUPPLY—Some of you 


But this growing season does seem to show many 
of the earlier traits: When damage to crops in one 
region was made up by good crops in others. If we 
had that, and we do largely have it, these crop sur- 
plus :s and shortages would be quickly evened up. We 
are -eminded of this by reports of too prolific crops 
and oacks in one region, while other regions are short 
or: least not doing so well. You will find some of 
this n our Crop Reports of the week. 

| rvlier in the year canners and others were worried 
abo\ the tomato crop prospects, fearing a shortage; 
anc hen Dame Nature threw an undeniable hint of 
tro. ole in normally heavy producing regions; but now 
the cene has completely changed and we hear rumors 


tha’ there may be too many tomatoes, the packs too 
larg , ete., ete. That is just not possible. You can pack 
THE “ANNING TRADE - September 15, 1947 


every can of tomatoes possible, using up the entire 
crop, as we hope you will, and you will not glut the 
canned tomato market. Remember you started this 
season with entirely clean decks. There was no heavy 
carryover to scare you as used to be the case; the mar- 
ket prices were all any reasonable tomato canner could 
wish for, and better than all else, demand continued 
far ahead of possible supply. 

And that is pretty well true of all items of canned 
foods. There would seem to be no possibility of any 
canned foods being in such heavy supply as to break 
the market. And the reason for that is not that the 
goods are not being produced, but that demand con- 
tinues to outstrip production. 


EARLY RESULTS GIVEN ON TOMATO IN- 
SECTICIDES—Berkeley, Calif., Sept. 10—-DDT and 
DDD ought not to cause any serious residue problems 
on tomatoes. DDT, DDD, and toxaphene are unusually 
effective in controlling corn earworm, yellow stripe 
armyworm, and sugar beet armyworm on tomatoes. 

These two preliminary, mid-season reports come 
from A. E. Michelbacher, University of California 
College of Agriculture entomologist. With W. W. Mid- 
dlekauff, another University entomologist, and six stu- 
dents, he is field-testing about 10 insecticides this sum- 
mer as controls for tomato insect pest. More than 
200 plots in Yolo, San Joaquin, and Stanislaus counties 
are being used. 

Major aim of the tests is to solve the problem of 
drifting, poisonous dusts. It is hoped that one or more 
of the new chemicals will give as good or better results 
than calcium arsenate, the standard poisonous dust 
which is widely used. Both ground machinery and 
airplanes are being used to apply the new insecticides. 


NEW FOREIGN OUTLETS TO BE SOUGHT FOR 
U. S. FARM PRODUCTS UNDER RESEARCH ACT 
—As a part of an over-all program to expand markets 
for U. S. agricultural products action has been ap- 
proved by the U. S. Department of Agriculture under 
the Research and Marketing Act of 1946 to assign com- 
modity specialists to work in this country and abroad 
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to stimulate foreign demand for certain products 
grown in this country such as fruit, tree nuts, to- 
bacco, cotton, rice, and other agricultural items that 
usually are produced here in excess of normal domestic 
needs. 

In approving this action, E. A. Meyer, Administra- 
tor of the new research Act, stated that this work is 
expected to be particularly significant when the supply 
of U. S. farm products becomes much larger in rela- 
tion to demand than at present. The men assigned to 
this work will officially represent the U. S. Govern- 
ment in contacting foreign Government agencies, ex- 
porters, importers, and consumer groups abroad and 
will also deal directly with foreign purchasing agents 
in the United States. An important part of their work 
in this country will be to provide our producers and 
shippers with first-hand information about marketing 
developments in Western Europe, the United Kingdom, 
and elsewhere abroad and to learn what types of in- 
formation and activity are most urgently needed to 
expand foreign outlets for our farm products. The 
commodity specialists will be under the supervision of 
the Office of Foreign Agricultural Relations of the 
U. S. Department of Agriculture. 

Authority for conducting this type of marketing 
work is contained in Title II of Public Law 733 where- 
in the Secretary of Agriculture is directed “To foster 
and assist in the development of new or expanded mar- 
kets (domestic and foreign) and new and expanded 


uses and in the moving of larger quantities of agri- 
cultural products through the private marketing sys- 
tem to consumers in the United States and abroad.” 


FRUIT.—The United Kingdom and Western Europe 
in prewar years imported large quantities of fresh 
and dried fruit. With respect to citrus fruit, compe- 
tition has been keen with the products of Spain and 
Palestine. Last year by arrangement with the British 
Ministry of Food, progress was made in reestablish- 
ing American citrus on the United Kingdom market. 
By similar arrangement United States apples were ex- 
ported under favorable terms. Fruits are now recog- 
nized by nutritionists as having a highly important 
place in the diet, but officials who control disburse- 
ments of dollar exchange for their countries are still 
inclined to give fruit a less important rating. 


EDIBLE TREE NUTS.—Normally about 40 percent of 
the total United States annual supply of edible tree 
nuts is imported. Therefore, competition from for- 
eign-produced nuts is an important element in the mar- 
keting and distribution problems of the domestic edible 
nut industry. Also, because of the difference in types 
of nuts produced in the United States and abroad, and 
the rapid expansion of production in the United States, 
the problem of export outlets for tree nuts produced 
in this country has become increasingly important. 


DRIED FRUIT PURCHASE 


PROGRAM ANNOUNCED 


Secretary of Agriculture Clinton P. 
Anderson announced that Commodity 
Credit Corporation will purchase up to 
133,000 tons of dried apples, dried 
peaches, dried prunes and raisins if the 
purchase of this total quantity of dried 
fruits is necessary to provide outlets for 
the relatively large 1947 production. The 
purchases will assist the industry in dis- 
posing of this expected surplus of supply 
and provide an excellent food for foreign 
relief feeding and school lunches. 

The maximum limit of 133,000 tons is 
divided into purchase of 2,250 tons of 
dried apples, 3,750 tons of dried peaches, 
61,000 tons of raisins, and 66,000 tons of 
dried prunes. 


Purchases of the dried fruits under the 
program will be made from processors 
and packers of dried fruits. An an- 
nouncement will be issued soon inviting 
packers to submit offers on a portion of 
the quantity to be purchased. 

Most of the prunes procured by the 
Commodity Credit Corporation will be 
of Thompson Seedless variety. 

The purchase program does not pro- 
vide price support at any given level, but 
is expected to result in reasonable prices 
to producers and consumers. 


Department officials stated that the 
program should enable the dried fruit 
industry to complete its plans for read- 
justment on a self-help basis. It was 
emphasized that Government purchases 
should not be regarded as the permanent 
solution of dried fruit surplus problems. 
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MERE ORDER TAKING NOT 
ENOUGH SAYS NFBA PRESIDENT 


With new broker2 ze appointments be- 
ing made every day, the nation’s food 
brokers are maintaining the _ record 
breaking pace they established in the last 
two years, Watson Rogers, President of 
the National Food Brokers Association 
told a brokers’ group at Charlotte, N. C., 
September 10. Speaking at a local meet- 
ing of NFBA brokers on the responsibili- 
ties of progressive food brokers, he listed 
one basic responsibility of every food 
broker. 

“More manufacturers are using food 
brokers than ever before. For most brok- 
ers the job is to continue to give them 
the advantages of your specialized skill 
in the period ahead. For some, it will 
require an improvement over present 
operations. On the whole, you are doing 
a good job. Your responsibility is to 
keep it up,” the food broker’s president 
told his listeners. 

Two factors have set the trend to the 
ever-increasing use of food brokers, the 
speaker said. “First of all brokers are 
demonstrating their sales effectiveness. 
Their knowledge of their local market 
with its resultant advantages enables 
them to produce the sales turnover re- 
quired. In these times mere order-taking 
is not enough. As new manufacturers 
are learning, they can rely on the brok- 
er’s many services to establish and main- 
tain sales leadership. The second factor 
is the savings in sales cost which has 
grown in importance in these days of 
high cost of doing business,” Mr. Rogers 
pointed out. 
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Also present at the Carolina meeting 
was Jack Gentry of Spartanburg, First 
vice-chairman of the National Associa- 
tion and Jack Campbell of Charlotte, 
member of the Association’s Executive 
Committee. 


STOKELY SALES CONTINUE 
GAINS 


Both sales and earnings for Stokely- 
Van Camp, Inc. attained new highs in 
the fiscal year ending May 31, 1947, ac- 
cording to a statement of William B. 
Stokely, Jr., company president, in the 
annual sales report. Except for 1938, 
the company’s sales reached a new high 
each year for fifteen successive years. 
Net sales for the fiscal year ending May 
31, 1947 reached a record high of $107,- 
018,513, an increase of approximately 20 
per cent over the $88,969,163 reported 
for the preceding fiscal year. Over this 
period sales to the government declined 
$7,774,370 while sales for civilian use in- 
creased from $73,837,163 to $99,660,799. 

Net income for the 12 months ending 
May 31 increased to $7,111,911 or $7.02 
a share on 957,476 shares of common 
stock after provision for dividends on the 
preferred. This compared with ear: ings 
of $5,204,912 for the preceding fiscal 
year, equal after preferred dividend of 
$5.28 a share on the common stock hen 
outstanding. 

Earnings for the 1946 fiscal yea in- 
cluded a non-recurring profit of app: 0X!- 
mately $1,350,000 occurring from the sale 
of a building in Indianapolis. 
were no substantial non-recurring \\ems 
obtaining for 1947. 
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Injproving and Modernizing the 
Growing of Chinese Bean Sprouts 


BY W. F. KUHN, Consultant, 
Oriental Food Products Service, 
St. Louis 7, Missouri 


Until very recently the growing of 
CHINESE BEAN SPROUTS has been 
quite difficult for several reasons. To 
properly grow bean sprouts it is abso- 
lutely necessary to sprinkle or water 
them every 4 or 5 hours, both day and 
night and continuously for 5 or 6 days 
and nights, and this was usually done 
by using a hose with a sprinkler head 
attached and holding it over the grow- 
ing sprouts until they received the proper 
amount of water. Hot and cold water 
is mixed to the proper temperature which 
must be varied from time to time at 
the different stages of growth. When 
there are several hundred containers of 
growing sprouts to be watered this is 
very slow and requires not only consid- 
erable time but an expert knowledge by 
the operator. Also it is rather difficult 
to determine the exact length of time 
to hold the sprinkler over each container. 
In many cases the watering requires 
practically the entire period between the 
waterings and the last sprouts are wat- 
ered hours after the first ones. To grow 
sprouts in this way requires the labor 
of from 3 to 8 persons depending upon 
the amount grown, and these are in three 
shifts two of which are after the regular 
working day hours. A failure on the 
part of either shift could ruin an entire 
week’s production. 


After more than ten years of constant 
experimenting, research, etc., the Orien- 
tal food Products Service has developed 
and perfected an AUTOMATIC water- 
ing system for growing Chinese Bean 
Sprouts. The system is so simple in 
oper:tion that any ONE PERSON can 
han‘'e the entire growing operation of 
up t» 25,000 pounds of sprouts in only 
a pert of the usual working day. No 
atter'ion is required at night or any 
time after the close of the working day. 
The only manual labor required during 
the entire growing period is that of 
“soa-ing” the beans for several hours 
and hen placing them in the growing 
cont .iners. 


THE WATERING SYSTEM 


7 Automatic system consists of 
esp; ally designed “sprays” mounted 
dir ly above the growing containers 
an’ connected with hot and cold water 
line which supply the proper tempera- 
tury of water controlled by adjustment 
of e valves at the head of the line. 
Th nain water supply is controlled by 
vieally Operated Valves operated 
thr igh a special electric time clock 
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which can be set to turn the water on 
and off any number of times during a 
24 hour period and for any length of 
time desired. It is only necessary to 
adjust the water temperatures once each 
day and that requires but a few minutes. 


In addition to the labor saving and 
convenience features the Automatic sys- 
tem will produce far better and more 
uniform sprouts than is possible by the 
old style hand watering method as each 
spray will deliver exactly the same 
amount of water for the same amount 
of time, which is impossible to do by 
hand or any other method. 


As no less than 3 persons are required 
to grow sprouts by the old style hand 
method, the new Automatic system will 
save no less than $100.00 per week in 
labor costs, at present wages, and from 
$200.00 to $300.00 per week when large 
quantities of sprouts are grown. All this 
now opens the way for the regular food 
packers to add Chinese Food Products as 
a side line. In the past many packers 
have considered this but gave up the idea 
after investigating costs, ete. It also 
opens the way for supplying Fresh Bean 
Sprouts to the housewife and others 
through the vegetable departments of 
markets throughout the country. 


The present cost of Mung Beans from 
which the sprouts are grown is about 
15¢ per pound and each pound will pro- 
duce from 6 to 8 pounds of sprouts. A 
number-2 can holds about 10 to 12 ounces 
of sprouts and retails for 15c. Fresh 
Bean Sprouts in the very few places 
where they are available retail at from 
25c to 35c per pound. Bean Sprouts can 
be produced at a total cost of about 5c¢ 
to 6c per pound depending on the quan- 
tity. 


1948 DRY PEA GOALS 


A dry edible smooth pea goal of 380,- 
000 acres for 1948 was announced by 
the Department of Agriculture. This is 
the same as the 1947 goal, but substan- 
tially less than the acreage indicated as 
being under cultivation this year. In 
addition to the smooth pea goal, it is ex- 
pected that about 127,000 acres of 
wrinkled peas will be planted for seed 
and other purposes. The acreage goal 
should produce about 4,550,000 bags of 
smooth peas (cleaned basis) if 1942-46 
average yields are attained. This quan- 
tity would make about 2% million-bags 
available for export, as compared with 
2,700,000 bags indicated to be available 
for export from this year’s crop. 
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TIN STOCKS 


Tin stocks in the United States were 
further depleted during the second 
quarter of this year, registering a total 
drop of more than 12,000 tons since 
January 1, 1947, the Office of Materials 
Distribution reported. Stocks on hand 
July 1 were more than 25,000 tons below 
the figure for the same date in 1946, 
OMD said. 

The sharp decline in stocks during the 
second quarter will be partially arrested 
during the third quarter, OMD said, as 
there was a considerable tonnage of pig 
tin en route to the United States July 
1. This tonnage represents purchases 
against first half allocations made avail- 
able to this country by the Combined Tin 
Committee. Stocks of concentrates at 
the Government-owned smelter at Texas 
City, Tex., now are at about a working 
level, and for the remainder of this year 
production will be limited to intake of 
concentrate. 


According to OMD’s quarterly tin re- 
port, imports of new tin during the 
second quarter amounted to 6,581 tons, 
consisting of 6,051 tons of tin in coneen- 
trate and 530 tons of pig tin. In addi- 
tion, domestic production of pig tin from 
detinning tinplate scrap and used cans 
amounted to 675 tons, and receipts of tin 
alloy scrap totalled 5,689 tons, making 
total available supplies during the 
quarter 12,945 tons. 


During the same period consumption 
totalled 21,536 tons, compared with 22,- 
780 tons during the first quarter and 
21,418 tons in the corresponding quarter 
a year ago. Significant during the 
quarter was the falling off in almost 
all categories of consumption, except tin- 
plate. Sharp declines occurred in con- 
sumption of tin for copper base alloys, 
solder, and bearing metal, indicating that 
the peak of demand for these items 
wituin the limits imposed by specifica- 
tion controls has passed, and that pipe- 
lines have to a large extent been com- 
pleted. The increased demand for tin- 
plate production was largely seasonal. To 
date, steel rather than tin has been the 
limiting factor for this item. Under 
Orders M-43 and M-81, consumption of 
tin will be permitted to remain at ap- 
proximately first and second quarter 
levels for the remainder of the year. An- 
ticipated deficits in new supply will be 
absorbed by remaining government 
stocks. 


DRY BEAN SUPPORT PRICES 


Support prices ranging from $7.25 to 
$9.45 per 100 lbs. by specified classes of 
1947-crop dry edible beans, U.S. No. 1, 
cleaned and bagged, f.o.b. country ship- 
ping points, were announced by the De- 
partment of Agriculture. These prices 
are applicable to deliveries made under 
purchase agreement or loan programs. 
The support prices reflect 90% of the 
parity price as of Aug. 15. The national 
average of parity on that date was $7.02 
per 100 lbs, 
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REFRIGERATION TO KEEP 
PRODUCE FRESH 


Improved methods of refrigerating 
fruits and vegetables from field to con- 
sumer will be sought in a project set up 
by the U. S. Department of Agriculture 
under the Research and Marketing Act 
of 1946, E. A. Meyer, administrator has 
announced. 


One phase of the study will deal with 
pre-cooling produce which is to be ship- 
ped in fresh form before it is shipped to 
determine possible benefits and to demon- 
strate how pre-cooling can be done ad- 
vantageously. Another important phase 
will be to determine the advantages of 
prompt and continuous cooling of pro- 
duce from the time it is harvested until 
canned or frozen. 

Most of the investigations will be con- 
ducted at the market end, however. The 
research will include information on 
losses in marketability due to wilting 
and shrinkage and a study of the ad- 
vantages of refrigeration in preserving 
freshness and food value and in reducing 
spoilage. A comparison of different 
methods of refrigeration under varying 
conditions will also be made. 

Kansas City, Mo., probably will be the 
principal market center for the study. 
Investigations will also be carried on in 
New York, Chicago, Baltimore, and 
Washington, D. C., and in shipping dis- 
tricts as necessary. 

Fruit and vegetable shippers, receivers 
and dealers, trade organizations both 
wholesale and retail, and transportation 
agencies will be asked to cooperate in 
the research program. The Bureau of 
Plant Industry, Soils, and Agricultural 
Engineering will direct the project. 


VACUUM PACKED CHEESE 


Process for Curing and Aging Cheese in 
Sealed Cans Developed in’ Extensive 
Experimentation 


Cheese cured and aged under a vacuum 
in cans is a distinct possibility of the 
near future, reports the Can Manufac- 
turers Institute. The new process is the 
result of three years experimentation un- 
der the sponsorship of the American 
Dairy Association at Washington State 
College. It would permit the commercial 
canning of cheese under a vacuum direct 
from the hard cheese press. 


The new method represents an import- 
ant advance in the canning of cheese. 
Previous cans required a valve to allow 
the escape of gases generated while the 
cheese aged in the metal container. Un- 
der the new system, such a valved can 
would be unnecessary. An_ ordinary 
steel-and-tin vacuum type can presuma- 
bly could be utilized. 


The process permits aging for any 
length of time at given temperatures 
without damage to the texture of the 
cheese. Economically, elimination of the 
rind and retention of original moisture 
content are important features of proc- 
ess for commercial packers. 


IMPROVE QUALITY OF APPLE 
JUICE 


Recent work by food scientists on 
apple juice has led to new improvements 
in methods of retaining the quality of 
the product. Both storage at low tem- 
peratures and the addition of vitamin 
“C” or ascorbic acid to the pomace after 
milling and before pressing have proved 
themselves beneficial in retaining quality. 

The addition of ascorbic acid should be 
done during or immediately after mill- 
ing, according to Dr. Carl S. Pederson 
of the New York State Experiment Sta- 
tion at Geneva, who has done much of 
the work. This delays browning long 
enough for the pasteurization process to 
be completed. 


Workers in the Food Science and Tech- 
nology Division at the Station also found 
that apple juice stored at temperatures 
near freezing or below retains its char- 
acter better than juice stored at room 
temperatures. Juices to be frozen were 
even better if pasteurized before bottling. 

The details of pasteurization of apple 
juice are told in a circular #181 put out 
by the Experiment Station called The 
Pasteurization of Apple Juice. It covers 
the selection of apples, washing, grind- 
ing, pressing, pasteurization, clarifica- 
tion, and filtration, but does not discuss 
the recent findings in regard to ascorbic 
acid and storage. 


NEW FRUITS TO BE SHOWN 


Several of the newest varieties of 
fruits will be exhibited at the twenty- 
ninth annual meeting of the New York 
State Fruit Testing Association to be 
held at the Geneva Experiment Station 
on Thursday, September 18th, according 
to Professor Richard Wellington, Station 
pomologist. The meeting and exhibit 
will be open to everyone interested in 
new fruits. 


Highlight of the exhibit will be a new 
raspberry variety which will be described 
at the meeting. There will also be 
apples, plums, pears, peaches, and 
grapes developed in the Station’s fruit 
breeding program, as well as varieties 
brought in from other sources. These 
fruits will visualize the objectives of 
long-time experiments to develop varie- 
ties which are hardier, more disease- 
resistant, higher in quality, and have a 
greater range in season, so as to make 
them superior to existing varieties. 

Three new grape varieties, the Inter- 
laken Seedless, the Schuyler, and the 
Steuben will be shown, as well as 
several new apple varieties. Among the 
latter to be displayed are Melba, Early 
McIntosh, Milton, and Red Gravenstein, 
all early kinds; Cortland, now a well- 
established commercial variety; and 
Webster and Macoun, good late apples 
from the Station’s breeding plots. The 
Stanley plum, which was developed at 
the Station, will also be shown. 

The morning program will be devoted 
to tours of the Station’s orchards, nur- 
series, and vineyards, while the official 
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CANCO TO BUILD BEER CA! 
PLANT 


Despite High Building Costs, Com \any 
Speeds Project of Raising Total Outp.t 
33% to Meet Needs of Eastern 
Brewers 


American Can Company has _ an- 
nounced the purchase of a 46-acre site 
in Hillside, N. J., for a beer can factory 
which will be erected “with all possible 
speed to meet the enormously expanded 
postwar demand of eastern brewers.” 

Cost of the property, building and com. 
plete equipment will be an estimated 
$10,000,000 according to R. L. Sullivan, 
vice president, who said the plant, which 
will employ about 700 persons, should 
be in production within 12 months. 


“The company is going ahead with 
construction immediately, despite high 
building costs,” Mr. Sullivan said, “be- 
cause although it has been only six 
months since the beer can’s return to 
civilian markets, brewers’ requirements 
have soared to a point that indicates a 
permanently higher level of demand.” 

Among reasons cited for the greater 
demand for cans is a pronounced trend 
toward home consumption of beer. Sales 
of beer this year, Mr. Sullivan said, are 
running about 60 per cent over 1941, and 
packaged sales account for 66 per cent 
of this enlarged market, compared with 
only 56 per cent of the 1941 market. 


“Another new source of demand for 
canned beer,” he explained, “is the 
millions of servicemen who became ac- 
quainted with it through the Army’s and 
Navy’s insistence that beer be procured 
in cans for economy of space and weight, 
and proof against breakage. Retailers,” 
he said, “are putting constantly increas- 
ing pressure on brewers for greater pro- 
portions of their deliveries in the one- 
trip, non-returnable, metal package.” 

After wartime resrictions on beer cans 
were lifted December 27, 1946, Mr. Sulli- 
van said, American Can told brewers it 
could produce this year as many cans as 
in 1941, which was the first year of 
really large prewar production, as well 
as the last year of production without 
government restrictions. It is exceed- 
ing this promise, he said, but neverthe- 
less, it has been unable to meet brewers’ 
urgent needs with present facilities 

Capacity production at Hillside, Mr. 
Sullivan said, will boost the comp: ny’s 
total output 33 per cent over production 
now being obtained at factories in J« “sey 
City, Brooklyn, Chicago, Houston, Los 
Angeles and San Francisco. New »ro- 
duction lines being completed in St. 
Louis, he added, will augment can <up- 
plies of midwestern brewers. 


meeting will take place in the after oon. 
George Darrow, pomologist with the 
U.S.D.A., will speak on new fruit . as 
will representatives from the Vin and 
Station in Canada and Pennsy]: 
State College. There will also be « dis- 
cussion and reports from growers. 


September 15, 947 


5 
> 
4 


RAMS INTEREST 


NEGOTIATED BUYING 
CONTINUED 


Yhe War Department has announced 
that it will continue to purchase canned 
fruits, vegetables and fish through De- 
cember 1, 1947 on a negotiated bid basis 
and without formal advertising. Au- 
thority to continue the purchase program 
on this basis is contained in an order by 


the Secretary of War to the Quartermas- . 


ter General on September 1. Previously 
the Secretary had given authorization 
on 2 month to month basis to permit the 
Quartermaster General to employ the ne- 
gotiated procurement plan for the pur- 
chase of canned foods. Immediately fol- 
lowing the announcement the Quarter- 
master Corps announced that require- 
ments for some canned vegetables have 
been changed and that further changes 
will be made in the requirements for cer- 
tain canned fruits. 

The items affected and the quantities 
now desired, basis dozens of No. 2 cans, 
are as follows: Beets 362,379; Corn 
1,763,297; Peas 2,212,956; Pumpkin 190,- 
433; Kraut 715,511; Tomatoes 2,040,343; 
Tomato Juice 1,798,514. 


GERBER PROMOTES BAGLEY 


Joe H. Bagley has been appointed to 
the position of general sales manager 
of the Gerber Products Company, it is 
announced by Earle L. Johnson, vice 
president of marketing of the baby foods 
firm. 

Mr. Bagley, who will take up his duties 
in the company’s home office in Fremont, 
Mich., on October 1, has been assistant 
sales manager, Western Division, and 
Acting District Manager for the Los 
Angeles District. 


WISCONSIN CANNERS SHORT 
COURSE 


A two weeks’ short course for cannery 
fiel men will be held at the University 
of \ isconsin at Madison again this year 
beg ining Monday, November 3 through 
Fr. ay, November 14. The first such 
cou -e was held at the University last 
No -mber when 42 field men were en- 


rol i. This year the course will include 
sul cts not offered last year so that 
th who then attended may attend 


ag: », if they like. It is planned to allow 
ea field man several elective courses 
ano grant him one free period during 
the ‘ay when he may confer with mem- 
be: of the Experiment Station Staff or 
us’ the Agricultural School Library. 
Cl: ses will run from Monday through 
Fr ay each week, from 7:45 A. M. to 
5:: P. M., with evening forums several 
nig ‘s each week. 
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MOUNCE IN NEW CAMPBELL 
POSITION 


Campbell Soup Company President, 
James McGowan, Jr., has announced the 
appointment of Donald M. Mounce as 
Director of the company’s kitchens at 
Sacramento, California, succeeding Dr. 
Obert C. Zinn, who has retired. Mr. 
Mounce, who is a native of Iowa, joined 
the Campbell organization in 1930 when 
he went to work in the Chicago kitchens. 
In 1939 he became Purchasing Agent 
for the company’s New Toronto, Canada 
plant, and in 1941 was appointed Plant 
Manager, and in 1943 Vice-President, 
serving in that capacity until his trans- 
fer to California earlier this year. 


O. E. BUNTEN RETIRES 


O. E. Bunten, associated with the 
Geneva Preserving Company at Geneva, 
New York, in sales promotion work for 
almost 40 years, retired from active duty 
on June 15 of this year. Starting in 
1908 Mr. Bunten did introductory sales 
work throughout the Southwest and Mid- 
West and continued to work that terri- 
tory for more than 35 years, during 
which time he made many friends and 
acquaintances in the wholesale grocery 
and brokerage business as well as among 
the canning firms. Mr. Bunten is a 
Diamond member of the Old Guard So- 
ciety. He will make his home in Geneva 
as he says he finds it a good place in 
which to live. 


CANNED MILK PRODUCTION 


Canned evaporated milk production 
totaled 347,600,000 Ibs. in July, a gain of 
4% from a year earlier but a decline of 
1% from the July 5-year average, the 
Bureau of Agricultural Economics re- 
ports. With more plentiful supplies of 
sugar available, canned sweetened con- 
densed milk production rose contra-sea- 
sonally from June to July. Production 
during July was estimated at 15,025,000 
Ibs., a gain of 39% from a year earlier 
and 32% from the 5-year average for 
the month. Production of bulk con- 
densed skim milk products during July 
continued to be lower than a year earlier 
while that of whole milk products was 
higher. Production of dry milk products 
in July generally continued to exceed a 
year earlier. 


TO EXPAND OPERATIONS 


R. N. Chapman of Renton, Washing- 
ton, who has bought the Colpalis (Wash- 
ington) Clam cannery from Mrs. Martha 
Eckstrand, will expand operations next 
season to include the canning of salmon. 
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NCA DIRECTORS MEETING 


The Fall Meeting of the Board of 
Directors of the National Canners As- 
sociation will be held November 12 to 14 
it was decided at a meeting of the execu- 
tive officers in San Francisco on Septem- 
ber 4. Formal announcement of the 
meeting will be made by President Emil 
Rutz as soon as selection of city and 
hotel are made. 


CLOVER FARM CONVENTION 


The 21st Anniversary Convention of 
Clover Farm Stores will be held at the 
Hotel Continental, Chicago, October 6 
and 7. Upwards of 1500 Clover Farm 
retailers and their store personnel, 
wholesaler executives, supply house mem- 
bers and manufacturers will attend this 
convention. 


CANNERS EXEMPT FROM SUGAR 
INVENTORY CONTROLS 


The Department of Agriculture has 
announced immediate discontinuance of 
all sugar inventory controls which will 
permit canners to keep on hand any 
quantity of sugar they desire. Pre- 
viously canners were permitted only to 
have an inventory of sugar on hand 
amounting to certain percentages of 
their sugar uses during 1946. 


NEW TRI-CLOVER PUMP 


Tri-Clover Machine Co., Kenosha, Wis- 
consin, announces the new “Champion” 
Series Sanitary Pumps, for dairy, food 
processing, beverage and confectionery 
industry use—and wherever corrosion- 
resistant pumps are required. 

This new design is said to incorporate 
numerous exclusive features, including 
completely demountable head and work- 
ing parts for rapid, thorough cleaning; 
patented carbon-faced neoprene seals; 


aluminum alloy base and bracket; stain- 
less steel legs (front leg adjustable) ; all 
contact parts of polished 18-8 stainless 
steel; with improved impeller and case 
design to provide non-agitating action 
on liquids or semi-solids. 


Two models are offered: The Model 
MS, ranging from 0 G.P.M. at 15.5 ft. 
head, to 66 G.P.M. at 9 ft. head; and 
The Model S, having a range of 0 G.P.M. 
at 25 ft. head, to 95 G.P.M, at 0 ft. head. 
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PHILLIPS RESUMES NEWSPAPER 
CAMPAIGN 


Advertising Scheduled in 70 Metropolitan 
Newspapers in 50 Major Cities: 

Featuring their new ‘“quality-con- 
trolled” line of Phillips Delicious canned 
soups, vegetables and meat products, 
Phillips Packing Company, Inc., Cam- 
bridge, Maryland, this month launch an 
extensive newspaper advertising cam- 
paign in 70 metropolitan newspapers in 
50 major cities. 

For nearly ten years Phillips adver- 
tising has been confined almost wholly to 
radio, but effective this month advertis- 
ing appropriations to a great extent will 
be concentrated upon newspaper space. 

During the war the production re- 
sources of the nineteen food plants oper- 
ated by the company were utilized 
largely in the processing of products for 
the armed forces. For the last two years 
the company has devoted major attention 
to extensive plant improvements, product 
refinements and the establishment of a 
thoroughly modern, scientific quality-con- 
trol laboratory to insure uniformity of 
quality and flavor in all Phillips De- 
licious foods. The new advertising cam- 
paign stresses the theme: “Only The 
Very Best Is Ever Labeled Phillips De- 
licious.” 


ALASKA SALMON PACK 


Pack news continues discouraging but 
48 hour extensions of fishing have been 
granted in some Southeastern sections 
that would otherwise be closed hence this 
week is likely to tell the story of the 
pack although official figures are not 
likely to be available for another two 
weeks. Alaska pack figures compiled 
Sept. 5 by U. S. F. & W. S. are as fol- 
lows: 

Kings Reds Pinks 
54,328 1,875,692 1,438,449 
August 31, 1946 31,720 1,037,085 1,346,554 
September 1, 1945 37,108 1,166,510 2,211,966 
September 2, 1944 33,740 1,567,408 2,078,693 
September 4, 1943 46,612 1,967,940 2.326,869 
916,316 2,704,602 

1 
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August 30, 1947 


August 29, 1942 40,785 

August 30, 1941 40,161 1,138,552 434,321 

August 31, 1940 23,075 949,804 .915,629 
Chums’ Cohoes Total 


August 30, 1947 
August 31, 1946 

September 1, 1945 
September 2, 1944 
September 4, 1943 


375,808 101,093 3,845,370 
445,893 131,190 2,992,442 
678,334 155,577 4,249,495 
980,861 152,950 4,813,652 
835,289 130,556 5,307,266 


August 29, 1942 862,850 227,308 4,751,861 
August 30, 1941 654,336 215,809 6,483,179 
August 31, 1940 842,987 217,873 4,949,368 


FOREIGN TRADE LEADS 


JAMAICA—Horace Chang, represent- 
ing Albert Chang & Co., Ltd., (Com- 
munity Store), 93 Kingston, is interested 
in agencies for foodstuffs. U. S. address: 
Kwong Yuen & Co., Inc. 242 Fifth Ave., 
New York, N. Y. 


JOINS OLIVER-TAYLOR 


George Edwards, former super market 
manager (A & P Tea Company) has 
joined the sales force of Oliver-Taylor 
Company, Houston, Texas food brokers. 


ic 


FLORIDA CANNERY BURNS 


The Tarpon Springs citrus cannery 
of Lee Company, Inc., Tampa, Florida, 
was destroyed by fire recently with esti- 
mated loss placed at $700,000. A nearby 
citrus feed mill was saved by the firemen. 
Included in the loss were large stocks of 
canned citrus. 


APPOINTS CHICAGO BROKER 


Christensen Products Corporation, 
Weslaco, Texas, canners of citrus juices 
and green beans, have appointed Herman 
H. Greuning & Company, Inc., Chicago 
food brokers, to represent them in that 
city. 


TEXAS DATES 


President A. M. Hervey of the Texas 
Canners Association, announces that the 
Texas Canners’ Annual Convention will 
be held at Corpus Christi, Texas, Octo- 
ber 31-November 1, 1947, at the White- 
Plaza and Driscoll Hotels. A program 
which will be of much interest to can- 
ners, wholesale grocers and food brokers 
will be announced shortly. 


EMPLOYE DEPRECIATION 
LOSSES 


Losses from employe depreciation have 
long been a problem to management and 
in instances it has been found that aged 
manpower has deterred the progress 
more so than aged plant and equipment. 
Most employers dislike to cut the em- 
ploye off the payroll when his age makes 
him incompetent, but in many cases he 
is continued in employment even though 
he is retained at a loss and is a liability. 
Guy S. Burtis, 1 N. LaSalle Street, 
Chicago 2, has issued a booklet which 
gives instances of the way this problem 
has been solved by a number of com- 
panies, which is obtainable for the 
asking. 


Special extra high speed Salt Tablet 
Depositor capable of 750 individual tab- 
let separations and deposits per minute. 
Shown here on special 24-valve Juice 
Filler operating at 400 per minute. 
Aluminum and cast iron construction, 
shaft-driven from can-feeding shaft. 
Made by Scientific Tablet Co., St. Louis, 
Mo. 
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B. J. FETTIG DIES 


B. J. Fettig, 82 year old President and 
founder of the Fettig Canning Corpora- 
tion, operating plants at Elwood, Up- 
land, Point Isabel and Curtisville, In- 
diana, died at his home in Elwood on 
Thursday morning, September 4. Mr, 
Fettig also originally started the plants 
at Arcadia, Cicero, Franktown and Dale- 
ville, Indiana. His son, Paul, is Vice- 
President of the business and another 
son, Edwin, Secretary-Treasurer and 
General Manager. He is survived by 
his widow, 14 children and 66 grand- 
children. He had been in the canning 
business for more than 32 years and 
had a great many friends within the in- 
dustry. 


WILLIAM KRAUS DIES 


William A. Kraus, aged 63 years, sales 
representative of The Stecher-Traung 
Lithograph Coropration for the past 30 
years died in St. John’s Hospital, St. 
Louis, Missouri, on September 1. Mr. 
Kraus was in charge of Stecher-Traung 
interests in New Orleans for three years 
before taking over the St. Louis office 
and territory. He was well known in 
canning and wholesale grocer circles. 
Funeral was held at St. Peter’s Church, 
Kirkwood, Missouri, at 10:00 a.m. Fri- 
day, September 5th, and interment was 
in the Resurrection Cemetery. He leaves 
his wife, Mattie, a son, William A. 
Kraus, Jr. of Jefferson City, Missouri, 
and a daughter, Mrs. John Storm of 
Houston, Texas. 


BRENZINGER, AMS OFFICIAL 
DIES 


Mr. Julius F. Brenzinger, 79 year old 
Vice-President of the Max Ams Machine 
Company, Bridgeport, Connecticut can 
making machinery manufacturers, died 
early on Saturday morning, September 6. 
Mr. Brenzinger would have been 80 years 
old on the 23rd of December. 


PILOT KILLED DUSTING CROPS 


John Schrader, 26 year old pilot of a 
plane hired for dusting the corn crop of 
the Rock Valley Canning Company, Bel- 
vedere, Illinois, was killed September 2 
when his plane, flying at a low level, 
crashed and burned in a corn field be- 
tween Marengo and Golden Prairie, ‘lli- 
nois. 


C. B. SPENCER DIES 


C. B. Spencer, President of the Spen- 
cer Packing Company, Lebanon, Ore- 
gon, died on August 13. Mr. Spencer was 
an active association worker and served 
as a Director of the National Canners 
Association in 1944 and 1945, and was 
a member of the NCA Resolutions Com- 
mittee from 1941 until 1945. 
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Automatic and Jmmediale 
INSURANCE PROTECTION 


Covering 
daily changes or fluctuations in insurable values 


Trough 


EXCHANGE 


Provides 
@ The right amount of insurance 
®@ Specialized coverage and service 
@ Simple and convenient handling 


@ Low cost—prorated for length of time 
| insurance on stock is required 


| ®@ Large additional savings in overall in- 
surance costs 


40 Years of Cannery Insurance Experience. 


LANSING B. WARNER INCORPORATED 


CHICAGO 54, ILLINOIS 
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THE CONDITION CROPS 


BEANS 


SUFFOLK, VA., Sept. 3—Stringless 
Beans: Normal crop planted; condition 
90 per cent normal. 


OWEN, WISs., Sept. 3—Snap Beans: The 
prolonged drought which we had through 
Northern Wisconsin damaged the crop 
beyond repair. Rain came too late to 
be of much value. The crop is less than 


half. 


PITTSVILLE, WIS., Sept. 4—Green & 
Wax Beans: Crop 20 per cent on Wax 
and 60 per cent on Green. 


CORN 


INDIANAPOLIS, IND., Sept. 11—Corn: 
Prospects are average for the Central 
and South sections of the state, but due 
to lack of rain prospects in the North 
sections are poor. With 10-15 per cent 
more acreage than last year the total 
pack may not be any larger. 


AUDUBON, IOWA, Sept. 11—Corn: Early 
reports indicate low yields both in ton- 
nage and cut per ton. A state-wide sur- 
vey of all plants as of August 25 indi- 
cates that Iowa-Nebraska expect to pack 
31 per cent of the volume produced in 
1946. If this estimate proves to be cor- 
rect the total pack in this area will be 
slightly over one million cases. Only 
ample rainfall during the remainder of 
the season and late frosts can change 
the picture. 


ADELL, WIS., Sept. 3—Corn: Estimate 
crop at 50 per cent. Small ears and 
shallow kernels. Late plantings might 
average a little better if we vet a good 
rain. 


MADISON, WIS., Sept. 11—Corn: Yields 
reported from 35 to 70 cases per acre. 
Looks like the State will average about 
50 cases per acre. Some fields being 
skipped due to low yields and heat dam- 
age. 


REEDSBURG, WIS., Sept. 2—Corn: Con- 
dition fair, 60 to 70 per cent of normal. 
Rainfall over week-end may help late 
pack if frost holds off. 


TOMATOES 


GREENTOWN, IND., Sept. 8—Tomatoes: 
Approximately 60 to 65 per cent of nor- 
mal. Two weeks late. Two or three 
weeks ago the hot sun damaged them, 
now heavy rains, some blight and sep- 
toria or leaf spot are doing the work. 
Many fields are going down pretty fast. 
Very poor quality. 


ANDREWS, MD., Sept. 10—Tomatoes: 
Just about finished except for a few late 
patches. However, we have hauled nearly 
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all our tomatoes in from nearby states, 
even during the glut, in order to get 
quality. We have had one of the largest 
packs in history. Our Andrews and 
Drawbridge plants are still running to 
full capacity from nearby states. 
WESTMINSTER, MD., Sept. 4—Tomatoes: 


Swamped with tomatoes the past two 
weeks. Yield is very good; quality is 


just as good. Some anthracnose ap- 


peared in a few fields on September 1. 


PORT HURON, MICH., Sept. 9—Toma- 
toes: Acreage above last year about 18 
per cent. Condition fair, late, greenish. 
40 day drought damaged second setting. 
Yield expected about 60 per cent of aver- 
age. Quality generally good. 


JACKSON CENTER, OHIO, Sept. 5—To- 
matoes: We were able to plant only 60 
per cent of our normal acreage on ac- 
count of bad weather. The plants were 
late and to date we have only packed 
400 cases, all to juice. In 1946 our aver- 
age yield per acre was 10% tons; this 
year we expect a yield of about 51% tons 
if frost does not kill before October 15. 
We do not expect to pack over 20,000 
cases of tomatoes and about 5,000 cases 
of juice this year as compared to 35,000 
cases of tomatoes and 5,000 cases of 
juice in 1946, 


NEWVILLE, PA., Aug. %31—Tomatoes: 
This area is just recovering from the 
effects of a three weeks’ dry spell which 
ended last week. Acreage is about 50 
per cent of last year but yield should 
equal last year on total acreage basis be- 
cause there is no late blight. 


DUNNSVILLE, VA., Sept. 8—Tomatoes: 
Acreage same as last year. Blight dam- 
age last year about 20 per cent. This 
year the second early tomatoes were late 
in ripening with the result that a five 
weeks’ pack was crowded into three 
weeks. Were not able to handle all the 
tomatoes. In our case loss due to these 
conditions will be about the same as dam- 
age by blight last year. Our pack will 
be very close to last year, probably a 
little larger, depending on late crop. 
Yield per acre, if spread over five weeks, 
would have been about the same as last 
year. 


BEDFORD, VA., Sept. 8—Tomatoes: There 
is hardly a half pack in about six coun- 
ties around Roanoke; some factories are 
doing nothing while others are running 
half to three-quarters. In Eastern Ten- 
nessee there is very little packing going 
on. In Central Tennessee there will not 
be over half of a normal pack. 


THAXTON, VA., Sept. 9—Tomatoes: 
Acreage about normal. Crop very poor; 
almost finished. We packed about half 
of that of last year. Would say about 
60 per cent of a crop. 
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VEGETABLE BRIEFS 


BY CHARLES H. NISSLEY 


Extension Specialist in Vegetable Crops 
New Jersey College of Agriculturc 


KILL WEEDS BEFORE THEY GO 
TO SEED 


The oil recommended for killing weeds 
in carrots and parsnips has been success- 
fully used by many vegetable growers to 
control weeds and grasses in their hot- 
beds and coldframes, around sash green- 
houses or even around headlands and 
farm buildings. If this spraying is done 
before weeds go to seed, there will be 
fewer weeds next year. 


Many growers who are unable to get 
the recommended material use a com- 
mercial kerosene in a knapsack sprayer 
with good results. Growers using kero- 
sene should not drench the soil, but apply 
only enough to cover thoroughly the leaf 
surface of the weeds or grasses and try 
to keep as little of the material from 
going into the soil as possible. So far 
no harmful residual effects of this ma- 
terial in the soil have been observed. 


GET PLANT SOILS NOW FOR NEXT 
SPRING 


Soils to be used for seed sowing and 
growing young plants during the winter 
or early next spring should be in the 
compost now. If the soil needs lime or 
fertilizer or both, they should be added 
when the soil is being piled or turned 
for the first time. 

It is far better to add these materials 
to the compost early in the fall than to 
wait until just before using. Do not 
wait until the ground becomes frozen 
or becomes saturated with water and is 
hard to handle. If it is very dry, apply 
enough water to moisten it thoroughly, 
especially if lime and fertilizer are 
added. 


OTHER ITEMS 


DUNNSVILLE, VA., Sept. 8—Green Peas: 
Acreage 25 per cent of last year. Mar- 
ket conditions as well as unfavorable 
weather at planting time responsible for 
short planting. Yield about 1200 pounds 
per acre as compared with 1800 to 2000 
pounds normally. 


Black Eyed Peas: Crop stands good; 
yield ought to be much better than st 
year. Due to hot weather, however, | icy 
are ripening too fast; growers ha\ ng 
difficulty getting peas picked in time. Ve 
believe the crop is about 25 per cent « /er 
last year. 


SUFFOLK, VA., Sept. 3—Turnip Gres: 
Just being planted. Normal acreag: to 
be planted. Collard Greens: 50 per : 2nt 
normal acreage planted; 10 per cen of 
last year’s acreage. Condition 90 ver 
cent. 


PITTSVILLE, WIS., Sept. 4—Beets & © ar- 
rots: Now looks like about 70 per ent 
of normal crops. 
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Continuous Vegetable Peeler 
For Potatoes, Beets, Carrots, 
Turnips, Rutabagas, Etc. 
UTS WASTE to the very bone. . . PEELS 
TO SHAPE. . . gets SMOOTHER FINISH’ 
... PEELS UNIFORMLY ...REDUCES TRIM- 
MING by half ...handles practically ANY. 
vegetable ...and gets TOP POSSIBILITIES 
out of the material you use, which means 
better quality and better prices . . . Peeling 
—including “finishing”’—is done almost in- 
stantly by a series of carborundum-covered 
rolls. Action is thorough, continuous, gentle. 
Capacity runs from two to three tons per. 
hour, depending on the vegetable and its 

preparation. 


D—202 
ood hin ti 
acninery orporation 


ON... 


PHILLIPS 
DELICIOUS” 


ALUMINUM AND ENAMELED PANS 


14-Quart Tomato Peeling Pans 


Aluminum and Enameled Tomato Peeling Pails and 


‘ Daily . . . over their radios 
Pans in stock for immediate delivery. A full line millions are hearing: ‘ song eGo 
of cannery supplies. Order at once for prompt PHILLIPS 
delivery. «advertising is building new and 


repeat sales. Which means bigger 
volume and better profits 
dealers who can supply the 
rapidly expanding demand for: 
“Soup’s On . it’s PHILLIPS 
DELICIOUS. 


P.S. Write us with regard to the Robins Can 
Unscrambler—capacity up to 400 or more No. 2 


J 


sou 
cans per minute. 


A. K. ROBINS & COMPANY, Inc. 


Manufacturers of Canning Machinery 


713 E. Lombard St, BALTIMORE 2, MD. PHILLIPS PACKING CO., inc. CAMBRIDGE, ‘MD. 


Peace-time packers of 59 varieties Philips De 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Food Prices in the Headlines—Canned Foods 

Prices Showup Favorably When Compared to 

Other Foods—Get this Story Over With the 
Consumer—Market Undertone Strong 


roop—Beyond any question of doubt, 
that one word “food” is being read, 
spoken, repeated and abused more often 
today than any one word, we began to 
say, in the English language. It is per- 
haps receiving even greater attention in 
languages other than English. But Mrs. 
America has a one way mind when it 
comes to conversation these days. 
Whether it’s over the back fence, in the 
beauty salon, or at the bridge table— 
it’s—the high cost of setting the dinner 
table. In her consideration of this sub- 
ject she doesn’t allow for the fact that 
her husband is bringing home a pay 
envelope about twice as fat as it used 
to be. She pays little heed to the in- 
creased costs of producing these foods. 
She won’t listen for a minute to argu- 
ments that food is taking about the same 
percentage of her budget as heretofore. 
Nor does she distinguish so much be- 
tween fresh vegetables, fresh meats, can- 
ned foods, butter, eggs, etc. Everybody 
in the food business, she reasons, is a 
robber. 

Last week, goaded beyond endurance, 
she decided to do something about it. A 
woman in Springfield, Ohio picked up 
her telephone, called five friends asking 
each to curtail her food buying until 
prices dropped. She asked each to call 
five friends and request that they do 
the same. 


So the battle is on. Newspapers fan 
the flame daily with front page accounts 
of price increases. Bases for the in- 
creases are the short corn crop, and 
shipments of grain to Europe, with re- 
sultant high feed costs. Corn, wheat, 
oats, cattle, hogs and lard hit new sea- 
sonal highs every day. Those not in the 
know figure the farmer is getting every 
penny of it. The steady rise in feed 
costs should be listed along with these 
prices. 

It is essential to canners that this 
steady increase in prices be checked. Sug- 
gestions are forthcoming every day such 
as—return of OPA, reducing or curtail- 
ing relief shipments, etc. Perhaps the 
buyers’ strike might be the most effec- 
tive, certainly the least troublesome, but 
it is not our intention to discuss the 
solution here. What we do want to point 
out is the fact that canned foods, with 
but few exceptions, notably fish, are the 
only class of foods whose prices today 
are generally below those charged when 
OPA was.in force. Even on fish, price 
increases over OPA are relatively small 
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when compared to meat, its chief rival 
on the daily menu. On September 4, the 
Morning Sun of Baltimore made a spot 
check of prices in retail stores of the 
city. Here’s what they had to say about 
results— 

“Meat Prices Pace Increase on Food 
Items. Range up to 104 P.C. since Re- 
moval of OPA Ceilings June 30, 1946— 
Since the removal of OPA ceilings, on 
June 30, 1946, meats have led the way 
in price increases—ranging up to 104 
per cent—a survey among Baltimore in- 
dependent and chain stores indicated yes- 
terday. 

“Canned fruits and vegetables in many 
instances showed a drop below the OPA 
ceilings, with grocers crediting the de- 
c ine in these products to surplus stocks. 

“Round Steak Leads—Round Steak led 
the meats in percentage increases. The 
highest grade round steak sold for 48 
cents a pound under OPA ceilings, and 
yesterday ranged up to 98 cents—a 104 
per cent increase. Grade D round steak 
under the OPA was 27 cents a pound, 
and yesterday it sold at 49 cents—an 81 
per cent rise. 

“Lettuce, reported to be scarce, showed 
the sharpest increase in the fresh fruit 
and vegetable line. One grocer said he 
was paying the wholesale price of 24 
cents a head and selling it for 25 cents. 

“Most other fresh fruits and vege- 
tables ranged within a few cents of the 
OPA prices. 


“Shortening Price Changes—Vegetable 
shortening, although well above the old 
ceiling, showed a definite drop from 
March prices. Its OPA price was 26 
cents, rising to 48 to 55 cents last March 
and coming down to the present range 
of 38-43 cents. 


“Likewise, oleomargarine has come 
down since March. It had an OPA ceil- 
ing of 26-27 cents, went up to 39-45 cents 
and now ranges between 31 and 41 cents. 


“Butter still is from 15 to 23 cents 
higher than the OPA ceiling of 66 cents. 

“Eggs are at their seasonal high, rang- 
ing from 59 to 83 cents a dozen yester- 
day, compared to the OPA ceiling of 55 
cents. 

“Bread showed a 1 to 2 cent increase 
over the OPA ceiling of 13 cents; soda 
crackers were up 8 to 9 cents a pound, 
and corn flakes 2 to 3 cents.” 


The prices on canned food were— 
Peaches #2% can, OPA 29c-31c, now 
29c-33c; Grapefruit juice #2 can, OPA 
13c-16c, now .085c-16c; Green beans #2 
can, OPA 138c-2lc, now .085-17c; Corn 
#2 can, OPA 14c-17c, now 15c-23c; Peas 
#2 can, OPA 14c-22c, now .085-35c. 

Wholesale prices in many instances, 
show to even better advantage. Was 
there ever a better opportunity for the 
canning industry to obtain favorable and 
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justified recognition from the housewife? 
This fact should be spread over the front 
pages of every newspaper in the country, 
Canners can well afford to purchase ad- 
vertising space in local papers to put 
over this story; so much the better if 
tied in with your retailers’ Ads. This is 
an opportunity that no member of the 
industry can afford to miss. Get busy, 
write your local editor, contact the Ad, 
department and wire your support to 
every handler of your pack. Otherwise 
be content to be classed as a gouger. 


THE MARKET—Reports have it that 
Western Europe will ask for 19 billion 
dollars in the next four years. Over 13 
billion of this is expected to be spent 
on food. This report, coupled with the 
steady advance in grains, meats and 
dairy products, has counteracted bearish 
reports emanating from England and 
Australia, thus creating a strong under- 
tone in the canned foods market. Prices 
are firming all along the line with grape- 
fruit juice possibly the only exception. 
Distributors are showing more interest 
but still refrain from stocking up too 
heavily on future requirements. 

Our reports from the various sections 
of the country sum up the situation 
nicely. Turn and read. 


NEW YORK MARKET 


Distributors Operating With More Confi- 

dence—Stronger Undertone in Southern To- 

matoes—Peas Moving Well at Retail— 

Corn Canners Still Out of the Market— 

Beans Steady—Allocating Salmon—Citrus in 

Good Shape—tInterest in Fruit Continues— 
Food for Relief Outlook 


By “New York Stzter” 
New York, Sept. 12, 1:47 


THE SITUATION—With spiralling prices 
for grains, dairy products, and other 
foods holding the headlines, sentiment 
with respect to canned foods values has 
naturally been affected, and distrilitors 
are operating with more confidence. In 
general however, buyers have not « yet 
departed from their conservative i: ven- 
tory policies, and unless the situ tion 
should show a drastic change in tl} im- 
mediate future, the outlook indicate: that 
considerable quantities of 1947 pac <s in 
some lines will be in canners’ har ‘s at 
the year-end, probably to be “tr ded” 
during the January conventions. 

Pricewise, the week was featur: by 
a stronger undertone in southern ‘oma- 
toes and a firming market for c.nned 
fish. 
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In these days, production equip- 
ment justifies itself only by high 
performance. Its value must be 
rated, not on what it may do, or 
what it should do, but on what 
it is doing. Whether it is in the 
production of juice, catsup or 
chili sauce, pulp or puree, Lang- 
senkamp Production units give 
extra protection to the profit 
margin by iacreasing yield, im- 
proving quality, and reducing direct costs of operation. 

Pockers using Langsenkamp Equipment this season will obtain extra 
case. of packed products because it diminishes waste of raw stock. They 
will secure greater production per unit of manpower, because it makes 
manpower more effective and eliminates manual operations. They 
will operate with a low power consumption, maintain sanitation at a 
high level with less cost in time and effort, and keep non-productive 
time at a low point with dependable Langsenkamp construction. 


These Production Days 


LANGSENKAMP 
EQUIPMENT 
ADVANTAGES 


Become Very Real 


High production volume with Langsenkamp 
units is not secured at a sacrifice of quality. 
It is in addition to quality. Improved 
quality is a first consideration of Langsen- 
kamp Equipment design. 


REPRESENTATIVES 
West Coast 
KING SALES & ENGINEERING CO. 
206 First St., San Francisco, Cal. 
Oregon and Washington 
FOOD INDUSTRIES ENG. & EQUIP. CO., 
1412 N. W. 14th Ave., Portland, Ore. 
Mountain States 
THE HORSLEY COMPANY 
Box 301, Ogden, Utah 
Northeastern States 
BOUTELL MANUFACTURING CO. 
Rochester, N. Y. 
Tri-States 
TOM McLAY 
P.O. Box 14, Port Deposit, Maryland 


F. H. LANGSENKAMP CO. 
“Efficiency in the Canning Plant” 


227-235 E. South St., INDIANAPOLIS 4, IND. 


LANGSENKAMP 


EQUIPMENT 


Texas 
PAPER PRODUCTS CO. 
Harlingen, Texas 


Canada 
CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 


EXPERIENCED SERVICE to the CANNER 


COMPLETE BOILER 
SUPPLIES-REPAIRS 
AND EQUIPMENT 


Phone Plaza 1415 


C. A. KRIES COMPANY, INC. 
118 LIGH ST., BALTIMORE 2, MARYLAND 


Eastern Shore Representative— 


S. O. NEAL, Wye Mills, Md., Queenstown 2833 


MORRAL DOUBLE CORN HUSKER 
With Steel Husking Rolls 


MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


The fastest and easiest adjusted 
Patented machines manufactured 


Write for Catalogue and further particulars 
MORRAL BROTHERS, INC., Morral, Ohio 


T = CANNING TRADE September 15, 1947 


Dura-Mil Filler 


CCURATE . . . dur- 


able . . . and built- 
for-speed, the new 20 station Dura-Mil Filler is 
designed to give you matchless performance. 
A triumph in canning engineering, Dura-Milis con- 
structed to obtain the highest production results 
at the lowest possible cost. 


RAL MACHINE! 


WORKS.INC. 


Designers and Manufacturers of Special Canning Equipment 


1897 Seventh and Wood Streets, PHILADELPHIA, PA. 


1947 


THERE'S ALWAYS A MARKET 
A QUALITY. PACK. 


Hex-Ro Cleaner 


5 Sieve Hydro Grader 


Midget Huller 


Junior Vegetable 
Washer 


Rod Washer 


"Spinach Washer 


Hydro Conveyor 


Not quantity alone—not just variety—but QUALITY keynotes 


Sinclair-Scott ed g equipment. A machine 
for every packing need. Junior Huller 
Learn more about THE ORIGINAL GRADER HOUSE Write for our inform- 
Sinclair-Scott quality ative new catalogue 
eq * today 
THE! \INCLAIR-\COTT | CO. 
=== 
1800 Bik. PATAPSCO ST. 


BALTIMORE 30, MD. 
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THE OUTLOOK—Developments in Eu- 
rope are coming in for increasing atten- 
tion in the food distributing trades. In- 
creasing emphasis upon growing relief 
food needs abroad, as well as the food 
phase of the Marshall plan, will un- 
doubtedly affect sentiment in the trade, 
with some possibility that some of the 
more stringent inventory policies in some 
quarters of the industry will be eased 
somewhat as the statistical position of 
foods generally moves into stronger 
ground. Recurring agitation for a re- 
vival of OPA or some similar form of 
price control, together with talk of pos- 
sible price rollbacks, however, may tem- 
per management planning. 


TOMATOES—Southern canners have not 
only successfully resisted buyer pressure 
for lower tomato prices, but have suc- 
ceeded in getting their market upon a 
firmer basis. At the close of the week, 
sellers generally were listing standard 
ls at a minimum of 85 cents, with 2s 
at $1.15 and upwards, and 214s at $1.70 
to $1.75—5 cents per dozen over previous 
prices in all cases. Current reports are 
that the over-all tomato pack this season 
will be considerably below earlier ex- 
pectations, due to unfavorable weather. 

PEAS—Distributors are featuring top 
grades of peas, and movement is reported 
fairly broad at the retail level. Replace- 
ment buying, however, has remained 
light, distributors working against pres- 
ent inventories. Increasing export inter- 
est is reported in sub-standard peas, and 
offerings are none too heavy, the per- 
centage of the off-grades in the 1947 
pack being much smaller than was the 
case last year. 


CORN—Reports from packing areas 
continue to stress the unfavorable out- 
look, with each succeeding pack estimate 
showing a reduction from earlier fore- 
casts. In consequence, canners remain 
out of the market, with the possibility 
that deliveries against tentative book- 
ings may have to be prorated unless final 
crop returns are more favorable than 
now appears likely. 


BEANS—With canners reluctant to ac- 
cept additional commitments on fancy 
beans, buyer interest in standards and 
extra standards has picked up a little, 
and the market is showing a steady 
undertone. Current prospects are that 
the supply of fancy beans, both green 
and wax, will be less than potential out- 
lets. 


SALMON—Notwithstanding the better 
pack returns on top grades of Alaska 
salmon this season, allocations will again 
be the order of the day on favored 
brands, and no substantial relief from 
the continuing shortage cond:tion in this 
item is in prospect. While some buyers 
had anticipated that the action of Eng- 
land in halting food purchases in the 
United States might affect the salmon 
situation, no such reaction has cieveloped. 
On the contrary, canners seem assured 
of an outlet for all available salmon— 
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and could probably sell more—on the 
basis of current prices. 

SARDINES—Some Maine canners, who 
have been making limited confirmations 
of quarter keyless sardines at $10 per 
case during the past few weeks, have 
now marked their quotations up to 
$10.50, and this figure appears destined 
to be the “going market” for the limited 
supplies which canners will still have to 
offer from this year’s pack. Meanwhile, 
buying interest is developing along 
broader lines for California sardines, and 
imported grades are also coming in for 
more attention. 

cITRUS—Orange juice holdings have 
reached the cleanup stage at Florida can- 
neries, and the trade is now turning in 
a better way to blended juice, which is 
also moving out well. Segments con- 
tinue to be offered, at firm prices, and 
canners evidently still have considerable 
quantities of grapefruit juice remaining 
on hand from the 1946-47 pack which is 
yet to be marketed. Demand for the 
latter is rather routine on both Florida 
and Texas packs. 


WEST COAST FRUITS—Buyers are envis- 
aging a revival of a resale market on 
new pack peaches wherein fortunate 
early buyers may be able to obtain a 
quick turn on some of their purchases at 
a profit. With pack reports indicating 
that the season’s outturn has run below 
earlier forecasts, the late buyers have 
run into withdrawals, and allocations are 
still the order of the day on some fea- 
tured lines. . . Trade interest in fruits- 
for-salad and fruit cocktail is on the 
increase, but here again the much-dis- 
cussed “buyers’ market” still remains to 
be seen. . . Cherries are in strong posi- 
tion, pears are coming in for a heavier 
call, and apricots, the “stepchild” of the 
fruit line for the past year, are also 
coming into their own as it becomes evi- 
dent that the total peach supply will fall 
short of trade requirements. 


RELIEF OUTLOOK—The canned _ foods 
trade studied with interest this week 
European reports on probable relief food 
requirements under the Marshall plan. 
The report indicated that for the coming 
four years fresh and canned fruits to the 
value of $1,132,000,000 would be called 
for. Assuming that the canned product 
would rank high volume-wise this pro- 
gram, if consummated, will have an im- 
portant bearing upon both the price and 
supply situation for the domestic trade. 


PIONEER JOBBERS MERGE 


Roundy, Peckham & Dexter Co., Mil- 
waukee wholesale grocers, pur- 
chased the business of John Hoffman & 
Sons Co., also of Milwaukee. 

The Hoffman business was founded in 
1876, and Roundy, Peckham & Dexter Co. 
is this year observing its 75th anniver- 
sary. 

Roundy, Peckham & Dexter are ab- 
sorbing the sales organization of the 
Hoffman organization, and the combined 
business are to be serviced from the 
modern Roundy, Peckham & Dexter plant 
in Milwaukee. 
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CHICAGO MARKET 


Higher Prices Can’t Stop Demand—Ca: ned 

Foods Giving Better Value for the Doll 

Tomato Pack ‘‘Far From Good’’—Our P ‘ices 

Far Above Eastern Tomato Prices—Some 

Canned Corn Prices—Tomato and Catsup 

Prices—Wisconsin Green Bean Crop Hurt— 
Shrimp and Fish Prices. 


By “Midwest” 


Chicago, September 12, 1947 


THE MARKET—Retail business  con- 
tinues to show dollar gains over corres- 
ponding periods of last year’s good busi- 
ness, and this includes the independent 
grocers as well as the corporate chains, 
indicating heavy consumer buying in the 
face of advancing prices. There are 
some exceptions, but generally speaking, 
higher prices have not affected the house- 
wife’s demand for more and better can- 
ned foods. Then, too, with dairy prod- 
ucts and meat again pushing record 
levels, distributors are featuring can- 
ned foods which in many cases give the 
consumer a better value for her dollar, 
by comparison, than other food items. 
With the heavy consuming season just 
ahead of us the outlook is for continued 
good business for sometime to come. 


Now that inventories are much better 
balanced, jobbers are more optimistic 
than earlier in the year when a wave of 
pessimism prevailed, and are making de- 
termined efforts to maintain their posi- 
tion in the food industry which acquired 
its highest level during war times. Close 
cooperation between retailer and whole- 
saler and the realization that easy con- 
ditions prevailing during the war are a 
thing of the past have shown good re- 
sults. Nevertheless, despite good busi- 
ness and the ever rising spiral of infla- 
tion, the average buyer is maintaining a 
policy of buying for immediate needs 
only. However, with better grades so 
well sold, canners in most cases, are will- 
ing to go along on such a basis, feeling 
that despite a lack of forward buying, 
prices will remain firm and in some 
cases, it is quite obvious, will work slowly 
upward. 


TOMATOES—This item along with corn 
continues to hold the spotlight in he 
canned food market at present. V ‘th 
the pack here in the middlewest far f 9m 
good, there is a broadening demand or 
whole peeled tomatoes and many dist ‘b- 
utors are showing an increasing in °Y- 
est in eastern offerings because of pr es 
being quoted by local canners which re 
so far above anticipated opening le\ |s. 
The eastern market seems firm at $ 15 
for 2’s standard and $6.00 for 10’s, v th 
heavier than usual sales reported h ‘e. 
Midwestern canners are still offering x- 
tra standard 2’s at $1.60 to $1.75 ad 
while there were some reports of of r- 
ings at $1.45, it is not possible to : id 
any sales actually made at this fig' ‘e. 
From all indications, unless there i a 
vast improvement in the local pack it 
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woul: seem that this will be another year 
when ‘here will be no standard tomatoes 
avai! le from local canners, all offerings 
consi: ing of extra standard grades or 
better. Distributors here are still re- 
sistir » present offerings, contending that 
at those levels they would prefer to sit 
tight .nd wait for further developments 
even hough prospects are on the poor 
side ot the moment. 


co! N—Packing is now underway in 
full wing here in the middlewest but 
neve: (heless, prices are still very slow 
in forthcoming, due to hot weather dam- 
age ind the uncertainty pertaining to 
ultimate production figures. One large 
midwest factor quoted last week adver- 
tised brands of corn as follows:. 12 oz. 
vacuum pack $1.65, 2’s whole kernel 
golden $1.75, cream style $1.70, 303 whole 
kernel $1.55, all prices f.o.b. cannery. 
Minnesota Valley Canning Company 
opened at $1.75 delivered for their fea- 
tured Niblets Brand 12 oz. Vacuum pack 
whole kernel and $1.92 for Mexicorn. 
While initial offerings from other can- 
ners were sold as low as $1.55 for 2’s 
fancy, these canners have since with- 
drawn and it seems likely general quota- 
tions will be fairly close to the above 
prices. Final results will depend a great 
deal on how early the frost reaches the 
middlewest this year. 


TOMATO PRODUCTS—There is some evi- 
dence of interest in tomato juice, which 
has been dormant for a long time, but 
with the pack showing indications of 
being greatly reduced, buyers have in- 
dicated a willingness to cover on at least 
part of their requirements. Midwestern 
quotations offer fancy 2’s at $.971%% to 
$1.00 and 46 oz. at $1.95 to $2.00. Offer- 
ings on tomato catsup seem to be very 
plentiful at the moment, and business 
has been brisk on this item. Indiana 
canners are offering 14 oz. fancy at $1.75 
and 10’s tins at $10.50. So far, there is 
little interest in tomato puree, as the 
carryover is somewhat on the heavy side 
and the movement has slowed consider- 
ably. 


GREEN BEANS—So far as can be noticed 
here. there is little improvement in the 
bean pack either locally, or in other 
major producing localities. The Wiscon- 
sin wack has suffered badly and recent 
rain. have not done too much to help 
the -ituation. New York reports are 
som: ‘vhat similar and very little is of- 
fere in the way of fancy whole or fancy 
cut eans. It is quite obvious shipments 
will se made on an allotment basis, with 
old -stablished customers getting the 
pre! rence. Southern beans are offered 
at + .00 for standard 2’s cut and $5.50 
for ’s. Extra standard 2’s 2-3-4 sieve 
cut ve offered at $1.25 and 10’s at $6.25, 
alt! agh interest is very much on the 
ligh side. 


¢ xkus—California valencia orange 
juic is selling much better with sales 
now being made at $.80 to $.85 for 12 
oz. nd $1.07% to $1.10 for 2’s and 
$2.; '4 to $2.60 for 46 oz. Reports from 
Ca) ornia state the pack there is in full 
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swing, with canners confident that buy- 
ers will show increasing demands for 
their product in order to fill the gap 
until good Florida juice becomes avail- 
able later in the year. Florida canners 
are almost completely sold out with the 
last sales of orange juice made here on 
the basis of $1.10 for 2’s and $2.65 for 
46 oz., up considerably from previous 
lows. There is a scattering of blended 
juice being offered, but only in small 
cleanup lots. Grapefruit juice still re- 
mains in the doldrums with Florida of- 
fering 2’s at $.6214 and $1.45 for un- 
sweetened and Texas canners quoting a 
low of $.60 and $1.40. 


CANNED SEAFOODS—The new pack of 
shrimp is now well underway and cur- 


rent offerings quote 5 oz. small shrimp 
at $4.00 per dozen, medium at $4.50, 
large $5.00, jumbo $5.50. The regular 
7 oz. tin is offered at $5.25 for small, 
with medium at $5.75, large $6.25, and 
jumbo $6.75, all prices f.o.b. cannery. 
However, buying has been very much on 
the light side, as distributors feel prices 
are too high for volume sales. Neverthe- 
less, prices are expected to remain firm, 
as canners are forced to pay extremely 
high prices for raw stock, due to the 
fresh market’s ready acceptance of 
shrimp at high levels. There is an active 
demand for salmon of all kinds, especi- 
ally in #1 tall cans, with most varieties 
on the short side. Tall pinks sold last 
in this market at $17.50 per case, al- 
though there is talk of $18.50 to $19.00. 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


house or in 1 of our 5 metro- 
politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Write for full information 


Our 
ability to 
make loans 
and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 


stored in your own ware- 
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Reds are also on the wanted list, with 
current offerings $2.00 to $3.00 per case 
over original opening prices. Despite 
prices which buyers feel are high, salmon 
has sold readily to the consumer, due in 
part no doubt, to the extremely high 
price of meat. Offerings of Puget Sound 
sockeyes are still non-existent. Reports 
from California are discouraging, as the 
catch of sardines in northern waters has 
been light and the market is firm at 
$11.00 for ovals and $8.00 to $8.50 for 
1’s_ tall natural. Tuna supplies are 
dwindling fast, with most canners on the 
sidelines due to an unexpected falldown 
in the catch of both albacore and yellow- 
fin. The movement of canned fish gener- 
ally remains good. 


CALIFORNIA MARKET 


Reduction in Export Sales After Sept. 30th 
Will Hurt—What the Record Shows— 
Brined Cherry Pack—Peach Pack Ends Short 
of Early Expectations—Some Prices—Buy- 
ers Careful About Flavor—Tomato Prices 
Firm—Green Beans Sold Up—High Prices 
on Canned Fish No Detriment—West Coast 
Waste 


By “Berkeley” 


San Francisco, Sept. 19, 1947 


MARKET—The California canned foods 
market is commencing to feel the effects 
of the recent announcement from Great 
Britain that purchases of food in this 
country are to be drastically curtailed 
after this month. This has been followed 
by a similar edict from Australia, ban- 
ning imports of many lines and restrict- 
ing the purchases of others, including 
those of canned fish. The curtailment 
may be only temporary, but if it is long 
drawn out it will throw added supplies 
on the domestic market and may seri- 
ously affect the price structure on some 
items. 

Inspection of customs records reveals 
that in 1946 exports through the port of 
San Francisco alone to the United King- 
dom included: Dried fruits, $17,943,693; 
canned fruits, $2,940,219; frozen fruits, 
$21,691; milk and cream, $3,096,374; 
canned fish, $2,002,397, and fresh, frozen 
and dried vegetables, $343,813. Dried 
fruit interests will be especially hard hit 
by the retrenchment program since 50 
per cent of all raisins, 42 per cent of 
prunes and 51 per cent of all dried 
peaches which the United States ex- 
ported last year went to the United 
Kingdom. And the dried fruit industry 
depends very largely on export. Sweden 
recently announced the adoption of a 
quota system which will prevent ship- 
ment of any dried fruit to that market 
which cared for 22,000 tons last year. 
France has also decreed a savings of 
$250,000,000 during the next six months. 


BRINED CHERRY PACK—The Canners 
League of California has released Cali- 
fornia Brined Cherry Pack Statistics for 
1947, with reports received from all con- 
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cerns known to have handled the fruit 
commercially. The California pack for 
the year was 6,446 tons of Royal Annes 
and 2,620 tons of other varieties, or a 
total of 9,066 tons. On the basis of 
eight barrels to the ton, this amounts to 
72,528 barrels. The 1946 pack was 
59,912 barrels, while in 1945 it reached 
85,792 barrels. It is estimated that about 
62 per cent of the Royal Anne cherries 
and about 45 per cent of other varieties 
are used for fruit cocktail and fruits for 
salad. 


FRUIT PACK AND PRICES—The peach 
canning season is practically at an end 
and reports are general that the output 
will prove somewhat below earlier ex- 
pectations. The full crop of clings has 
been harvested, but some Elbertas went 
to waste because of lack of a market. 
Clings have run to small sizes, but have 
been of good quality. Fancy No. 212s 
halves are in demand at $2.70 and some 
sales are reported at $2.75. Bartlett 
pears are getting some competition from 
Northwest pack but there seems to be 
no difficulty in getting $3.75 for fancy 
and $3.50 for choice. There seems to 
be a rather wide range of prices on El- 
berta freestone peaches, with sales rang- 
ing from $3.25 to $3.55 for fancy. Buy- 
ers are paying a lot of attention to flavor 
in sampling this item. 


There are insistent demands for addi- 
tional stocks of Hawaiian pineapple but 
canners are exercising care in accepting 
business as the pack is not proving to be 
a large one. One large canner operating 
on an allotment basis has found that 
every case of the original allotment has 
been snapped up. 


TOMATOES—Tomatoes and tomato prod- 
ucts have been getting a lot of attention 
here during the past week, with emphasis 
on tomato paste. Last year considerable 
paste was sold on the basis of $11.00 a 
case for 6-0z, with buyers in some in- 
stances taking a loss on part of their 
purchases. Quite recently, one of the 
large operators who came out with a 
price of $8.50 early in the season reduced 
this to $7.00. Telegrams and phone calls 
from all parts of the country rained on 
canners but as far as can be learned but 
one small operator met the price. Others 
stood firm at $7.50 and the concern that 
tried out the low price has since moved 
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to the general level. But buyers through. 
out the country are asking what is the 
matter with the California market, 
Peeled tomatoes are moving here at $1.80 
to $1.95 a dozen for No. 2% standards, 
$2.20 for extra standards and $2.60 for 
fancy solid pack. Puree in No. 10s 
ranges from $6.25 a dozen for 1.045 to 
$8.25 for 1.07. 


GREEN BEANS—The canning of green 
beans is at an end in the San Jose dis- 
trict and has been largely disposed of 
in advance. The principal canners there 
put up packs of such distinctive quality 
that their output goes to a regular trade 
year after year. The output this season 
has not been a large one and much has 
already been shipped. 


FISH—While many complaints are 
being heard about the high price of 
canned fish the demand is such that in 
no line does there seem to be any ac- 
cumulation of unsold stock. Of course, 
there is considerable salmon unsold, but 
this is an item on which the canning 
season is short. The price of 1-lb. oval 
sardines in tomato sauce is still listed 
at $11.00 a case, but it is doubtful if 
any business is being accepted. The run 
off Monterey is proving disappointingly 
light and the season has not opened in 
southern California. One of the largest 
canners at Monterey reports a pack of 
but 16,000 for five weeks work. Some 
mackerel is being taken there and prices 
have been opened at $8.00 a case, with 
horse mackerel at $4.50. The salmon 
pack in Alaska had reached 3,845,370 
cases by the end of August, or almost as 
much as was packed for the full season 
last year. Deliveries of red fish are 
being made in good volume, but some 
packers have not named prices on pinks 
or chums. The Puget Sound salmon pack 
to the end of August was but 71,428 
cases, of which less than 4,000 cases 
were of sockeyes. The pack in British 
Columbia, however, to this date was 
784,684 cases, of which more than one- 
third were sockeyes. 


GULF STATES MARKET 


Shrimp Production Moving Along, Falling 

Behind Last Season—High Meat Prices 

Creates Demand For Fish—Fisherman Must 
Be Careful Not To Exploit 


By “Bayou” 
Mobile, Ala., Sept. 11, 194° 


SHRIMP—The production of shrim) in 
this section is moving fairly well con. id- 
ering that this is hurricane season nd 
the disturbances in the Gulf often b ing 
high tide, strong winds and rough w2 
in the bays, which makes it difficult ‘or 
the shrimpers to work. 

Louisiana produced 6,950 barrels of 
shrimp last week, including 3,533 bay ‘els 
for canning; Biloxi, Miss. produced 566 
barrels, including 225 barrels for ««n- 
ning; Alabama produced 35 barrels and 
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Texa 3,665 barrels. Very few large 
shrimp are available now, which is the 
case cvery year at the beginning of the 
season, but as the season advances the 
shrinip get larger, because they shed 
their shell about every two weeks and 
ever’ time they shed they increase in 
size. 

No car load shipment of fresh shrimp 
was reported last week, so shipments of 
then: moved by truck and express. 

Four ears of frozen shrimp were ship- 
ped from this section last week of which 
three were from Texas and one from 
Louisiana. They were destined for the 
following states: Two to Illinois and one 
to Missouri and Massachusetts. 


During the week total holdings of 
frozen shrimp for all areas reporting 
increased approximately 313,090 pounds 
and were 411,990 pounds more than four 
weeks ago. Total holdings were approxi- 
mately 835,130 pounds less than one year 
ago. 

The canneries in Louisiana, Missis- 
sippi and Alabama operating under the 
Seafood Inspection Service of the U. S. 
Food and Drug Administration reported 
that 12,373 standard cases of shrimp 
were canned in the week ending August 
30, 1947, which brought the pack for 
the season to 38,192 standard cases as 
compared with 58,406 standard cases 
packed during the same period last sea- 
son and 31,752 standard cases the previ- 
ous season, 


The shrimp pack so far this season 
has been falling behind the pack last 
season. Last season’s pack although 
larger than the previous season was not 
a normal one. 


“BROADENING OPPORTUNITIES.” An arti- 
cle with the above caption appeared in 
the Fish and Wildlife Service of the U. 
S. Department of the Interior which no 
doubt applies to both fresh and canned 
fishery products, and is quoted here be- 
low: 


\ dark picture of future meat sup- 
plies was painted by a spokesman for the 
U. Ss. Department of Agriculture in a 
recent speech.” 


‘Charles Burneister’s speech at Broken 
Bow indicated that the coming year 


would see declines in quantity and qual- 
ity of meat and probably increased 
prices.” 

“Tf meat is to be scarce and high in 
price, then the fishery industry has much 
to gain by judicious use of this oppor- 
tunity.” 

“Such opportunities arose from time 
to time during the war, but there were 
many difficulties in exploiting them. Now, 
there seems to be a clear-cut indication 
that the demand for fish will rise.” 

“Wartime controls, which made main- 
taining production difficult, are now 
gone. This should be the golden age for 
the fish dealer.” 


“Care in developing the market will 
establish a continuing demand. Care- 
lessness, or over-exploitation, may jeop- 
ardize the new trade. Good merchan- 
dise must be an invariable rule if new 
customers are to become steady custom- 
ers. A permanent increase in the pro- 
portion of fish in the diet is possible 
only if quality is uniform. With moder- 
ate prices and consistent quality, how- 
ever, much may be gained for the fishery 
trade.” 


TO STUDY FOOD CONSUMPTION 


Determination of requirements and 
kinds of foods consumed by different 
groups within the population will be the 
subject of surveys to be conducted under 
the Research and Marketing Act of 1946, 
the Department of Agriculture an- 
nounced. The basic purposes are to im- 
prove American diets and to expand con- 
sumption for agricultural commodities, 
especially those most likely to be in sur- 
plus supply. . . . The surveys will be 
under the supervision of the Bureau of 
Human Nutrition and Home Economics 
and will be carried on in cooperation 
with various State experiment stations. 


NAME CHANGE 


Robert L. Dennis announces that the 
Shaw-Dennis Co., Dayton, Ohio, food 
brokers, has changed its firm name to 
Dennis & Co., following the withdrawal 
of Chester A. Shaw from the company. 


CITRUS ADVERTISING 


The pattern of the 1947-48 advertising 
campaign for Florida citrus was ap- 
proved at Lakeland, Fla., Sept. 8 at the 
first Fall meeting of the Florida Citrus 
Commission, with tentative figures in- 
dicating that newspaper, trade paper, 
magazine and spot radio expenditures 
will be close to $1,500,000. 


Since advertising revenue comes from 
a per-box levy on all oranges, grapefruit 
and tangerines moving into commercial 
channels, the size of the promotion pro- 
gram can not be finally determined until 
utilization figures are in. However, W. 
L. Story of Winter Garden, chairman of 
the commission advertising committee, 
said that last season’s figures were being 
used as a basis for the preliminary work 
on the new campaign. 


CANNED PRODUCTS CAMPAIGN 
CONTINUED 


Approval was given to inauguration of 
the fresh fruit advertising drive soon 
after the middle of November. In the 
meantime, the canned products cam- 
paign,, which is on a 12-month basis, is 
being carried on without a lag between 
the seasons. After Sept. 15 it was an- 
nounced that the strong spot radio pro- 
motion would be still further intensified 
in behalf of grapefruit juice, with less 
attention to orange juice and blended 
juice, both of which are reported in short 
supply. 


An item of $74,784 was approved for 
medical advertising, the first time a sepa- 
rate campaign has been run in this field. 


The preliminary advertising budget 
does not include the expenditure to be 
made for dealer, service work and con- 
sumer publicity. Approximately $350,- 
000 went into these channels during the 
past season. 


The commission has approved realign- 
ment and expansion of the dealer service 
force in the new season. Principal 
change is the addition of two representa- 
tives who will spend their entire time in 
the West promoting use of canned prod- 
ucts. There are 16 representatives east 
of the Mississippi river who divide their 
time between fresh and canned products. 


Always Dependable! 


OLD FAITHFUL BRAND 
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For Canning and Freezing 
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WEST COAST NOTES 


RESIGNS—Campbell Bradt, formerly a 
vice-president of the Hunt Bros. Packing 
Co., predecessor of Hunt Foods, Inc., now 
of Los Angeles, Calif., has resigned as 
assistant sales manager of this concern. 
Mr. Bradt joined the Army Air Force in 
1942 and came out in 1946 as a major, 
taking over the position in the sales di- 
vision. 


DIVIDEND DEFERRED—Directors of the 
F. E. Booth Company, Inc., San Fran- 
cisco, Calif., have deferred action on divi- 
dends on the $3.00 preferred stock. This 
concern depends largely on the canning 
of California sardines for its prosperity 
and the failure of the run in the North- 
ern California area has clouded the out- 
look. A fish, fruit and vegetable pack- 
ing plant is maintained at Pittsburg, 
Calif., with a fruit and vegetable pack- 
ing plant at Centerville. 


NEW FISHING FIRM—The Floyd Mari- 
time Industries, Inc. has been incorpor- 
ated at Alameda, Calif., with a capital 
of 2500 shares, of no stated par, by 
Lowell and Gladys Floyd. The concern 
is to carry on a tuna fishing business. 


EXCLUSIVE—The Berger-Plate Co., 461 
Market St., San Francisco, Calif., has 
been made exclusive sales representative 
of Bayside Foods, Inc., of Vacaville, 
Calif. This concern has engaged in the 
manufacture of preserves. 


WASTE DISPOSAL—The Bureau of Sani- 
tary Engineering of the California De- 
partment of Public Health is to make a 
detailed study of the effectiveness of 
shallow ponds or lagoons for the treat- 
ment of cannery wastes. The industrial 
waste problem has become acute through- 
out the State, especially in the San Joa- 
quin and Sacramento Valleys, where can- 
ners have been forbidden to discharge 
cannery waste into the streams for which 
the valleys are neamed. 


OPENING NEW BRANCH 


The Merchants Co., wholesale grocers 
of Jackson, Hattiesburg, and Gulfport, 
has broken ground for construction of a 
new branch warehouse at Bogalusa, La. 


JOBBERS TO MEET 


M. A. Christopher, executive vice 
president of the Missouri Valley Whole- 
sale Grocers’ Association, this week an- 
nounced that the association will hold its 
semi-annual meeting in Kansas City, No- 
vember 19 and 20. 


RESIGNS ACCOUNT 


Louis A. Ludwig Co., Philadelphia food 
brokers, who represented the 
Phillips Packing Co., Inc., in that market 
for over 25 years, this week announced 
that it has resigned the account. 


IN NEW QUARTERS 


The New England Fish Company has 
moved into new general offices at 1828 
Exchange Building, Seattle 4, Wash, 
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CALENDAR OF EVENTS 


SEPTEMBER 19-20, 1947—Fall Meet- 
ing, National Kraut Packers Association, 
Racine, Wis. 


SEPTEMBER 22-25, 1947—338rd Na- 
tional Conference on Weights and Mea- 
sures, Hotel Washington, Washington, 
DC. 


OCTOBER 6-7, 1947—15th Annual 
Meeting, Packaging Machinery Manufac- 
turers Institute, Hotel Sheraton, Spring- 
field, Mass. 


OCTOBER 9-11, 1947—16th Annual 
Meeting, Florida Canners Association, 
Sheraton-Plaza Hotel, Daytona Beach, 
Fla. 

OCTOBER 17, 1947—Fall Meeting, 
Michigan Canners Association, Rowe 
Hotel, Grand Rapids, Mich. 


OCTOBER 23-24, 1947—Fall Meeting, 
National Pickle Packers Association, 
Hotel Continental, Chicago, 


OCTOBER 31-NOVEMBER 1, 1947— 
Annual Convention, Texas Canners As- 
sociation, White-Plaza and Driscoll Ho- 
tels, Corpus Christi, Tex. 


NOVEMBER 6-7, 1947—Fall Meeting, 
Ozark Canners Association, Connor Ho- 
tel, Joplin, Mo. 

NOVEMBER 10-11, 1947—48rd An- 
nual Convention, Wisconsin Canners 
Association, Schroeder Hotel, Milwaukee, 
Wis. 

NOVEMBER 10-12, 1947—39th An- 
nual Meeting, Grocery Manufacturers of 


America, Ine., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 3-14, 1947 — Cannery 
Field Men’s Short Course, University of 
Wisconsin, Madison, Wis. 

NOVEMBER 12-14, 1947—Fall Meet- 
ing, Board of Directors, National Can- 
ners Association, City and hotel to be 
announced. 


NOVEMBER 17-18, 1947—33rd An- 
nual Meeting, Pennsylvania Canners As- 
sociation, Yorktowne Hotel, York, Pa. 

NOVEMBER 18, 1947 — Tomato 
Disease Conference, National Canners 
Association and Pennsylvania Canners 
Association, (place to be announced). 


NOVEMBER 20-21, 1947—Annual 
Convention, Iowa-Nebraska Canners As- 
sociation, Savery Hotel, Des Moines, 
Iowa. 


NOVEMBER 20-21, 1946 — Annual 
Fall Convention, Indiana Canners Asso- 
ciation, Claypool Hotel, Indianapolis, Ind. 

DECEMBER 3-5, 1947—Annual Meet- 
ing, Georgia Canners Association, Sheri- 
dan Bon Air Hotel, Augusta, Ga. 


DECEMBER 4-5, 1947—Fall Meeting, 
Tri-State Packers Association, Traymore 
Hotel, Atlantic City, N. J. 


DECEMBER 9-10, 1947—Annual Con- 
vention, Ohio Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 
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COFFEE IN TIN LEADS |: 
CONSUMER SURVEY 


173,610 out of 403,138 urban | {inois 
families, in 41 daily newspape? cities, 
prefer their coffee packed in tin | -cord- 
ing to an analysis developed by | |linois 
Daily Newspaper Markets in con. oction 
with a brand preference study 01 coffee 
buying habits. These figures were re- 
leased Sept 6 by Paul L. Gorham, Gen- 
eral Manager. Glass jars were second 
in preference with 135,390 families, 
Paper bags were third with 69,325 fami- 
lies and cardboard containers fourth with 
7,346 families. The relative percentages 
are 45.0%, 35.1%, 18.0% and 1.9% re. 
spectively. 


This information is contained in Vol- 
ume 2 of the projected 15 volume 1947 
Illinois Consumer Analysis which is 
available now. This volume contains 
coffee information from 41 individual 
markets, as well as a combined summary 
of coffee findings. In addition, similar 
figures are presented for Instant Coffee, 
Package Tea, and Tea Bags. Tea Bags 
show higher usership than Package Tea, 
the two styles being purchased by 59.2% 
and 54.1% of families respectively. These 
figures include some duplication as many 
families purchase both. 


Supplies of the 1946 volumes have been 
exhausted for some time and the trade 
is awaiting the release of the new 1947 
figures. Books are available to roasters, 
manufacturers, advertising agencies, and 
to the trade generally. Inquiries should 
be directed to Illinois Daily Newspaper 
Markets, 607 East Capitol Avenue, 
Springfield, Illinois. 


DECEMBER 11-12, 1947—62nd An- 
nual Meeting, Association of New York 
State Canners, Inc., Hotel Statler, Buf- 
falo, N. Y. 

JANUARY 17-9, 1948—Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 

JANUARY 11-13, 1948 — Annual 
meeting, National Preservers Associa- 
tion, Stevens Hotel, Chicago, II! 

JANUARY 13-17, 1948—Annual Meet- 
ing, National Food Brcekers Association, 
Atlantic City, N. J. 

JANUARY 16-17, 1947—Winter Meet- 
ing, National Pickle Packers Assoc tion, 
New York, N. Y. 

JANUARY 18-22, 1948—Annua! Ex- 
hibit, Canning Machinery & Supplies 
Association, Convention Hall, At'antic 
City, N. J. 

JANUARY 18-22, 1948—41st A nual 
Convention, National Canners As:ocia- 
tion, Atlantic City, N. J. 

JANUARY 19, 1948—Annual Co :ven- 
tion, National-American Wholesale Gro- 
cers Association, Atlantic City, N. '. 
MARCH 15-18, 1948—Annual Co :ven- 
tion, Association of Frozen Food ’ack- 
ers, Chicago, II1. 
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YOU NEED— 


This new 7th edition of 


A Complete Course in Canning 


NOW 


Every canner in the business ought to have a copy of this book, 
filled as it is with tested, proven recipes for the handling and 
preservation of foods. Even the best informed will find this book 
helpful, worth its price many times over. Many heads of firms, 
upon seeing this new Edition, have ordered extra copies for 


themselves. 


We have tried totell you thatit is different to the previous editions, 
much better, more interestingly written, more complete in its cov- 


erage of items. 


You'll cherish your copy when you get it, we are not afraid to 


predict. 
Price $10. postpaid 


A Publication of 


THE CANNING TRADE 


20 S. GAY STREET BALTIMORE 2, MARYLAND 


CANNING TRADE - September 15, 1947 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requiremnts for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Cannery Equipment, new and as is, rebuilt 
Fillers, Extractors, Casers, Labelers, Case Sealers, Boosters, 
Forklifts, Boilers, Pasteurizers, Cookers. Cut your capital in- 
vestment and increase efficiency. Wire us your equipment needs. 
A. H. Maleolm Co., Orlando, Fla. 


GOOD FOOD PROCESSING EQUIPMENT—Available for 
Immediate Shipment—4 Filler Machine Co. Stainless Piston 
Fillers, from 3 to 11 pistons; 6 Sterling and Urschel Dicers; 
2 Buffalo Kraut Cutters; 2 American Utensil Pickle Relish Cut- 
ters; 3 Buffalo and Boss Meat Mixers; 6 Juice Fillers, monel 
and stainless; 4 Readco-Patterson Jacketed Spiral Ribbon- Hori- 
zontal Mixers; 4 Sausage Stuffers—200-300 lb. Complete Plants 
for Macaroni, Meat, Dog Food, Syrups, Vegetables, Fruits, 
Household Chemicals, Soaps, Bleach, Coffee and General Can- 
ning Equipment. First Machinery Corp., 157 Hudson St., New 
York 13, N. Y., Worth 4-5900. 


FOR SALE—Nine Pocket Ayars High Speed Tomato Filler, 
practically new; 100 H.P. H.R.T. High Pressure Self Contained 
Economic Boiler; 4,000 new % Baskets; 75 cases of 30 grain 
Salt Tablets. T.P.Hilands, Lewisburg, Pa. 


WHEN IN NEED of food processing machinery of any kind, 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


WE OFFER subject to prior sale, two 20 H.P. Westinghouse 
Motors, 1200 RPM; one 25 H.P. sleeve type Westinghouse 
Motor, 1160 RPM, 440 V 60 cycle 3 phase, complete with con- 
troller and resistor coils. All thoroughly reconditioned. Priced 
for quick sale. Adv. 47109, The Canning Trade. 
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BARLIANT AND COMPANY have availab!e for immediate shipment the couniry’s 
largest selection of surp!us, used, rebui!t or NEW hinery and equi t such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boiters, Refrigeration Equipment, Motors, Pumps. 
etc. Listed below are a few representative offerings. We will be glad to place 
your name on our mailing list, upon request. 


4879—JUICE EXTRACTOR, Langsenkamp Model A, stainless steel con- 

tact parts, perf. monel screens, complete, excel. cond escccesserees $1, 4110.00 
5536—DOUBLE BEAN GRADER, NEW, Chisholm-Ryder.........cccceceeene 1,375.00 
5574—CRUSHER PREHEATER, FMC (tomatoes) Fig. 2060, used 3 

seasons 5000 
5661—LABELER, Burt, adjustable, 8 oz. #3 can, direct drive, excel. cond. R000 
4694—CANS, NEW (500,000) 300x208, clean, imprinted covers. Per M.. 1.00 
ee HUSKERS (2) FMC Model K, dir. con. to 3 HP motor 

5558—CORN MIXER, Sprague Duplex double, 2” piping for pump, with 

covers, relined with stainless steel, excel. cond S000 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


SPECIALISTS Equipment. and Supplies 


FOR SALE—1 Brand new Stainless Steel Standard Pulp 
Machine, price $600.00. Ridge Canning Co., Glassboro, N. J. 


FOR SALE—Used Machinery. 1 Cooling Conveyor, 50’ long, 
4’ wide with roller beds in it, 50’ of them; 1 chain No. 462, 
110’ long, 4’ wide; this is all welded and if shipment were to 
be made it would have to be shipped in three sections. 1 
Common Sense Capper, 8 head, Handycap Manufacturing Cor- 
poration, machine No. 114, with parts. 1-18 spout Horix Filler, 
Serial No. 34, with spare parts, Haller make. The above 
machinery is in A-1 shape and this ketchup line can be operated 
160 bottles per minute. For the above ketchup equipment we 
will sell all for $6,000.00 fob our Brocton, N. Y. plant; however, 
this is offered subject to being sold by the time of our final 
confirmation. Also offer 2 Boilers, Oil City Economic, 104 H.P., 
will carry 100# pressure; they are the type which do not 
require any brick in; complete with Auburn Stokers and Water 
Columns and in good condition. Reason for selling is that we 
installed bigger equipment. Price for both $4,000.00 fob Broe- 
ton, N. Y. These are offered subject to being sold by the time 
of our final confirmation. All of the above equipment can be 
seen at our plant at Brocton, N. Y., and all used up to last fall. 
Brocton Preserving Co., Inc., Brocton, N. Y. 


FOR SALE—Food Machinery Corporation Model 100 Pulley 
driven Pulper. Pulper is complete with two extra screens, is 
in excellent condition and priced to sell. Adv. 47112, The Can- 
ning Trade. 


FOR SALE—One brand-new model 12 Wolfinger Beet Cutter, 


with motor; 2 C-R Model EE belt driven Bean Snippers, both 
with picking tables, fair condition; 1 FMC Buck Snipper, belt 
driven, no picking table, fair condition; 2 five-pocket Ayars Pea 
Fillers, motor driven (no motors) for #2 cans, each with 
complete set #303 change parts, fair condition; 1—15 ft. 45° 
Huntley 12” Pocket, style B, Elevator, belt driven, good condi- 
tion; 1—200 gal. round bottom semi-jacketed stainless steel 
Kettle, good condition; 1 model 28 Sterling heavy duty belt 
driven Vegetable Peeler, excellent condition; 1—8 station Case 
Sealer, plates for #300, #303, #2, #2%, #10 cartons: 1—4 
station Case Sealer, plates for #2, #2%, #10 cartons; bo! !: all 
steel, both good condition. Charles G. Summers, Jr., Inc., New 
Freedom, Pa. 


FOR HIRE—Portable High Pressure Steam Boilers, ‘rom 
40 to 100 H.P. Prompt service. Emergency Boiler Co. 329 
Birch St., Kennett Square, Pa. 


FOR SALE—New unused equipment. Two High Pre sure 
Steam Jacketed Bottoms Cook Pans 13’2” x 39” x 10” © :ep; 
One 450 gal. S. S. Jacketed Holding Tank; Five S. S. Veg« able 
Kettles. T. P. Hilands, Lewisburg, Pa. 
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WANTED — MACHINERY 


HELP WANTED 


WANTED—We are in immediate need for Stainless Steel, 
Mone!, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4799, The Canning Trade. 


GE? MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 47100, 
The Canning Trade. 


FOR SALE — PLANTS 


FOR SALE—Rhubarb Roots. Northern grown, disease free 
Rhubarb Root divisions of Macdonald, Canada Red, and a limited 
quantity of Valentine, for delivery fall 1947. J. Phillips, Phillips’ 
Farms, Chateauguay Village, Pro. Quebec, Canada. 


FOR SALE — FACTORIES 


FOR SALE—Tomato Canning Plant well equipped for size 
2-215-10 peeled tomatoes. Successful operations for many years. 
Good labor conditions, located in Maryland right near the best 
tomato surroundings. Small proposition. Can be inspected 
now while in operation. For appointment write: Adv. 47110, 
The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—By canner with life’s experience and 
training from field to manager, in which capacity have been 
occupied for 30 years, and worked in every capacity in plant. 
Through efficient methods used in plant operation and highly 
approved formulas, have earned an outstanding reputation in 
the packing of fruits, vegetables, preserves, condiments and 
efficient plant operation. References from present and past 
connections. Could be available October 1. Adv. 47108, The 
Canning Trade. 


POSITION WANTED—Would like to locate in the West. 
Thir'y (30) years experience with two of the largest vegetable 
and .ea food packers in the South. Fifteen (15) years with 
the | resent company. Best of references. Adv. 47113, The 
Can: ng Trade. 


M NUFACTURERS AGENT—Who puts his whole time and 


atte) ion to working the trade daily, wants a good reliable 
labe’ manufacturer’s account to sell in Baltimore district. Adv. 
4711. The Canning Trade. 
THE BOOK YOU NEED!! 
LA 
A Complete Course in Canning 
Published by THE CANNING TRADE 
THE SANNING TRADE September 15, 1947 


WANTED—Experienced quality control man, food chemistry 
experience necessary. Must have experience on peaches, apples 
and apple bi-products, food specialties essential, and ability 
setting up laboratory. Zigler Canning Cooperative, Inc., Tim- 
berville, Va. 

WANTED—Combination Double Seamer Mechanic and Cook 
Room Foreman; must know processing. Salary $350.00 month 
to start. Steady employment. Plant located in Virginia. Adv. 
47111, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Ns. 


CLARTIN 10 


FOR LABELING TIN CONTAINERS 
STORED AT BELOW FREEZING TEMPERATURES 


STEKO 


CLARK STEK-O CORPORATION 
Stek-O Hill * Rochester 13, N. Y. 


Distributed by: INDUSTRIAL PAPER COMPANY, BALTIMORE, MARYLAND 


@ The only Universal Blancher made 
which drains off the bottom and skims 
the scum off the blanching water 
AUTOMATICALLY, while operating. 
Temperature controls are at the inlet 
end, and heat the water immediately 
upon entering. Write Berlin Chapman 
Co., Berlin, Wis. 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


ave Westminster, Md 


HUSKERS— CUTTERS—TRIMMERS—CLEANERS 
SILKERS—WASHERS and GRINDERS 


0 = 
; 
on 
UNIVERSAL BLANCHER 
- 
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ATTENTION CANNERS 
Will buy large blocks... . 


TOMATOES 
PEAS 
CORN 
LIMA BEANS 


Labeled or Unlabeled. Contact us. 


FRAERING BROKERAGE CO., INC. 


NEW ORLEANS 12, LA. 
Telephone; LD 47 


Ref: Dun & Bradstreet 


ATTRACTIVELY DESIGNED 


Prompt S 


Delivery 


Gamse LITHOGRAPHING Co.INC. 


GAMSE BUILDING. BALTIMORE,MD. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


PERFECTLY NORMAL 


Mother—You were very naughty to disobey me, and | have 
punished you to impress it on your mind. 

Son—Mummy, aren’t you mistaken in regard to the position 
of my mind? 


OH, TAKE A DOZEN 


He had been looking over the birthday cards on the counter 
for some time, when the saleswoman suggested: “Here’s a 
lovely sentiment,” ‘To the only girl I ever loved.’ 

“That’s fine,” he said, brightening. “I'll take five or six 
of those.” 


“T want you to find a Government post for my boy.” 
“Is he intelligent?” 
“If he were I could use him in my own business.” 


The horse and mule live 30 years 

and know nothing of wines and beers 
The goat and sheep at 20 die 

and never taste of Scotch and rye. 
The cows drink water by the ton 

and at 18 are mostly done. 
The dog at 15 cashes in 

without the aid of rum and gin. 
The cat is milk and water soaked 

and then at 12 short years it croaks. 
The modest, sober, bone-dry hen 

lays eggs for noggs, then dies at 10. 
All animals are strictly dry, 

they sinless live and swiftly die: 
But sinful, ginful, rum-soaked men 

survive for three-score years and ten. 


Proud Father—My daughter sprang from a line of peers. 
Bored Suitor—Well, I jumped off a dock once myself. 


Mother—Betty, John brought you home very late last night. 
Betty—Yes, it was late, Mother. Did the noise disturh you? 
Mother—No, dear, it wasn’t the noise. It was the silence. 


The vacuum cleaner salesman wasn’t making much of an 
impression on the village housewife. Finally he decided to 
demonstrate. He took off his coat, fitted up the cleaner, thrust 
his arm into the chimney of the open fireplace, and brought 
out a handful of soot which he scattered over the carpet. Next 
he shoveled over the rug some ashes from the grate, adding a 
big handful of soil from the garden. Then he smiled and rubbed 
his hands. 

‘ Now,” he said, “I’ll show you what this vacuum cleane: can 
do. You’ll be surprised, Madam. Where’s the electric ou'!et?” 

“Electric?” echoed the surprised woman. “We use gas.” 


- 


Jackson—The idea of letting your wife go about telliny the 
reighbors that she made a man of you! You don’t hear: my 
wife saying that. 

Johnson—No, but I heard her telling my wife that she had 
done her best. 

Diner (who had ordered tea)—What do you call this ; ‘uff, 
anyway—tea or coffee? 

Waiter—What does it taste like? 

Diner—Paraffin. 

Waiter—Then it must be tea—the coffee tastes like gasoline 
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The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


SIEVES AND SCREENS. 

Chapman Company, Berlin, Wis. 
i-Ryder Co., ara Falls, N. Y. 
F. H. La agsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair Scott Co., Baltimore, Md. 


SPEED REGULATORS. 

jin Chapman Company, Berlin, he ae 
Brisholr n-Ryder Co., Niagara Falls, N 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass 
F. H. Langsenkamp Co., Indianapolis, In 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


altimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


Works, Hamilton, Ohio 


WHERE TO BUY 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Cor ration, ‘7 ston, Ill. 
A. K. Robins & Co., Baltimore, M 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, he ae 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoo I. 
A. K. Robins & Co., Baltimore, M 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Peadelaete, Pa. 
Chisholm-Ryder Co., Niagara. Falls, 
Food Machinery Corporation, Hoo 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F,. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Cor ration, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor oration, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, W: 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara. Falls, N. Y 
Food Machinery Cor ration, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


BEET CANNING MACHINERY 


Jacketed. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Mi 
Sinclair-Scott Co., Baltimore, Md. 


KETTLES, Plain or 
Chisholm-Ryder Co, Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
Langsenkamp Co., Indianapolis, Ind. 

Lee i Products Co., Philipsburg, Pa. 
. K. Robins & Co., Baltimore, Md 


Process, Retorts. 


CAN MAKERS’ MACHINERY 


KETTLES, 
Berlin Chapman Company, Berlin Wis. 
Chisholm-Ryder Co., Niagara Falis, N. 


General Machinery Corp., Hamilton, Ohio 


Food Machinery Corporation, Hoopeston 
Hamilton Copper & Brass Works, = hy Ohio 
A. K. Robins & Co., Baltimore, Md 


CORN CANNING MACHINERY 


ENIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


CORN COOKER-FILLERS. 
Berlin ( ‘hapman Company, Berlin, Wis. 


Chisho!m-Ryder Co., Niagara Falls, N. Y. 
Food M schinery Cor oration, Hoopeston, 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisho!: n-Ryder Co., Niagara Falis, N. Y. 


Food } achinery Corporation, Hoopeston, III. 


3ros., Morral, Ohio 
A. K bins & Co., Baltimore, Md. 
United Westminster, Md. 


COR’, HUSKERS AND SILKERS. 
Berlin “~hapman Company, Berlin, Wis. 
Chishc'n-Ryder Co., Niagara Falls, N. Y. 


Food } .chinery Corporation, Hoopeston, III. 


Morra! 3ros., Morral, io 

A.K. | obins & Co., ‘Baltimore, Md. 
Sincla, Scott Co., Baltimore, Md. 
Unitec Westminster. Md. 


SHAKERS. 


‘hapman Company, Berlin, Wis. 
Chish> n-Ryder Co., Niagara Falis, N. Y. 
A.K. >bins & Co., Baltimore, Md. 


COR” TRIMMERS. 
Berlin "hapman Company, Berlin, Wis. 
Chish: n-Ryder Co., Niagara Falis, N. Y. 


Food achinery Corporation, Hoopeston, III. 


Morra’ 3ros., Morral, Ohio 
Sincla Scott Co., Baltimore, Md. 
Unite: Westminster, Md. 
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Food Machinery Corporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


LABELING 
Burt Machine Compan: 
Chisholm-Ryder Co., 
Food Machinery Corporation, Hoopeston, mM. 
F. H. Langsenkamp , Indianapolis, Ind. 
ws Bros., Morral, Ohio 
A. XK. Robins & Co., ‘Baltimore, Md. 


, Baltimore, Md. 
jagara Falls, N. Y. 


Berlin Ch Co Berlin 

erlin Chapman Company, Ber! % 
Chisholm-Ryder Co., Niagara Falis, N 

Food Machinery Cor ration, sce. Nl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, ay 
Co., Niagara Falls, N. Y. 
. K. Robins & Co., "Baltimore, Md. 


PUMPS, Air, Water, Brine, Syru: =e. 
Berlin Chapman Company, Berlin, 
Chisholm-Ryder Co., Niagara Falls, 

Food Machinery Hoopeston, Tl. 
F. H. Langsenkamp Indianapolis 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falis, | 


Food Machinery Cor ration, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Mi 
Sinclair-Scott Co., . Md. 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Comat, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Cor Hoopeston, 
F. H. Langsenkamp , Indianapolis, Ind. 
A. K. Robins & Co., Helitnens, Md. 


BLANCHERS, Vegetable and Fruit. ! 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III 7 
A. K. Robins & Co., Baltimore, Md 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. a 
Berlin Chapman Company, Berlin, i. 
Chisholm-Ryder Co., Niagara Falls, N 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, Md 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company. Baltimore, Md. 
Chisholm-Ryder C iagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II] 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCRY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis 
Central Machine Works, Inc., Philadelphia, Pa 
Chisholm-Ryder Co., Niagara. Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire 
Berlin Chapman Company, Berlin, Wis. = 
Chisholm-Ryder Co., Niagara Falls, N. Y. ‘ 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, he a 
Chisholm-Ryder Co., Niagara Falis, 
Sinclair-Scott Co., Baltimore, Md. 


COOKERS, Continuous, Agita’ 
Berlin Chapman Company, Berlin, Vi 
Chisholm-Ryder Co., Niagara Falls, 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholee Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Il. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 
CLEANERS. 


lin Chapman Company, Berlin, Wis. 
Crisholm Hyder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoo eston, Nl. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoo eston, Nl. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Sinclair-Scott Co., Baltimore, 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Heopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 

United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II] 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III] 
A. K. Robins & Co., Baltimore, Md 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III 
A. K. Robins & Co., Baltimore, M 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II]. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal ucts Co., Philipsburg, Pa, 
A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, II! 
Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I!! 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, Ill. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York Cit 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Il. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N.Y 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York Cit 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
Clark Stek-o Corp., Rochester, N. Y. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 


Basic Food Materials, Inc., Cleveland, Ohio. 
Product Advancement Corp., Benton Harbor, Mich 
Wm. J. Stange Co., Chicago, Ill. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 

Corneli Seed Co., St. Louis 2, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 

Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, Til. 

Washburn-Wilson Seed Co., Moscow, Idaho 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 
SEED, TOMATO. 

Associated Seed Growers, Inc., New Haven, “onn. 

Corneli Seed Co., St. Louis 2, Mo. 

Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 
SUGAR, DEXTROSE. 

Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 
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ALUMINUM AND ENAMELED PAILS 


16-Quart Tomato Peeling Pails 


Aluminum and Enameled Tomato Peeling Pails and 
Pans in stock for immediate delivery. A full line 
of cannery supplies. | Order at once for prompt 


delivery. OUR VINERS ARE TAKING AN 
P.S. Write us with regard to the Robins Can INCREASINGLY IMPORTANT 
Unscrambler—capacity up to 400 or more No. 2 PART IN THE PRODUCTION OF 


cans per minute. 


CANNED AND FROZEN PEAS 


A. K. ROBINS & COMPANY, Inc. AND LIMA BEANS. 


Manufacturers of Canning Machinery 


713 E. Lombard St, BALTIMORE 2, MD. 817 
in use in 1927 


1246 
in use in 1932 


1749 


in use in 1937 


2586 


in use in 1942 


3903 


in use in 1947 


USE—FOR PROFIT AND 
TO MEET THE COMPETITIVE 
CONDITIONS OF TOMORROW. 


AMACHE 


MACHINE 


Green Pea Hulling seams 
Established 1880 incorporated 1924 


KEWAUNEE WISCONSIN 
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Stored within these dry, wrinkled kernels of sweet 
corn are the fruits of Rogers’ 50 years of seed 
breeding and improvement. This corn, like all 
Rogers seed, will produce tender, tasty, nutritious 
food for the American table. 


THE 


Of course the seed is clean . . . good-looking .. . 
uniform. Beyond that, however, are the hidden 
qualities of vigorous germination, quick growth, 
resistance to disease, high yield, and all the other 
factors summed up in the slogan “Blood Tells.” 


ROGERS BROS. SEED COMPANY 


308 WEST WASHINGTON STREET * CHICAGO 6, ILLINOIS 
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